
The Sherwin-Williams Company – 2022 Investor ESG Summary

TOPIC METRIC 2019 2020 2021 2022

Sustainability Reporting

2022 Sustainability Report 2022 Sustainability Report 

2022 SASB Index 2022 SASB Index

2022 TCFD Report 2022 TCFD Report

2022 GRI Index  2022 GRI Index 

General

Company

Total Employees 61,111 61,031 61,626 64,366

Total Employees (Full-Time Equivalent) 54,759 54,727 51,116 53,505

Net Sales (Millions) $17,900.8 $18,361.7 $19,944.6 $22,148.9

Total Shareholder Return See page 81 for Shareholder Returns

Number of Sites (includes manufacturing/distribution sites 
and global stores, branches and blending facilities) 5,376 5,288 5,271 5,384 

Environmental

General 
Environmental

ISO 14001 Certified Sites1 – # (%) 43 (33%) 44 (36%) 43 (36%) 44 (36%)

Environmental Management Policy Global Environmental, Health and Safety Policy

Emissions and 
Climate Change

Scope 1 (Direct CO2 ) GHG Emissions (metric tons CO2 e) 394,124 400,196 389,651 430,114

Scope 2 (Indirect CO2 ) GHG Emissions (metric tons CO2 e) 311,537 281,788 268,413 280,152

Total CO2 Emissions (metric tons CO2 e) 705,661 681,984 658,064 710,266

Scope 3 Emissions from Business Travel (metric tons CO2 e) 17,479 5,222 6,197 12,972

Emissions Reduction Goal

N/A, the 
Company has 
transitioned 
to an absolute 
emissions 
reduction goal 
as opposed to 
an intensity-
based goal

Reduce absolute Scope 1 and 2 
greenhouse gas emissions by  
30% by 2030 (2019 baseline)

Science-Based Target No

Our 2030 Scope 1 and 2 emissions reduction 
goal reflects a science-based approach 
influenced by the Paris Agreement and  

its goal to limit global warming to  
well below 2.0 degrees Celsius

VOC Emissions (metric tons) 1,635 1,681 1,879 1,723

SOx Emissions (metric tons) 221 262 243 255

NOx Emissions (metric tons) 3,657 4,282 3,992 4,180

Climate Change Strategy Yes – see page 68 of our 2022 TCFD Report  

CDP Climate Change Disclosure2 CDP Climate Change Response

CDP Climate Change Score2 D C B- C

1 This only applies to manufacturing and distribution facilities.
2 CDP scoring is based on previous year’s data.

https://corporate.sherwin-williams.com/content/dam/sherwin/corp/corp-aem-sherwin/English%20EHS%20Policy%20Rev7.pdf.coredownload.pdf
https://www.cdp.net/en/responses/16842?back_to=https%3A%2F%2Fwww.cdp.net%2Fen%2Fresponses%3Futf8%3D%25E2%259C%2593%26queries%255Bname%255D%3Dsherwin-williams&amp;per_page=10&amp;queries%5Bname%5D=sherwin-williams&amp;sort_by=project_year&amp;sort_dir=desc
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TOPIC METRIC 2019 2020 2021 2022

Energy

Total Direct Energy Consumption (Scope 1) (Million Gigajoules) 5.61 5.79 5.53 6.10

Total Indirect Energy Consumption (Scope 2) (Million 
Gigajoules) 2.68 2.58 2.65 2.68

Total Energy Consumption (Million Gigajoules) 8.29 8.37 8.18 8.78

Total Direct Energy Intensity (Scope 1) (Gigajoules/metric tons 
produced) 1.46 1.51 1.46 1.55

Total Indirect Energy Intensity (Scope 2) (Gigajoules/metric 
tons produced) 0.70 0.68 0.70 0.68

Total Energy Intensity (Gigajoules/metric tons produced) 2.16 2.19 2.16 2.23

Renewable 
Energy

Renewable Energy (Million Gigajoules)3 0.00 0.01 0.00 0.00

Renewable Energy Percent of Total (%) 0.03% 0.06% 0.06% 0.02%

Renewable Energy Goal N/A
Increase electricity from renewable sources to 

50% of total electricity usage by 2030  
(2019 baseline)

Water

Water Withdrawn (m3) 3,451,670 3,785,003 3,755,985 3,950,158

Water Consumption in Production Facilities (m3) 1,474,380 1,686,916 1,686,682 1,806,818

Water Intensity (m3 /metric ton production) 0.89 0.99 0.99 1.00

Water Consumed in Production Facilities and Sourced from 
Regions with High or Extremely High Baseline Water Stress 21.48% 19.50% 20.98% 20.77%

CDP Water Disclosure2 CDP Water Response

CDP Water Score2 C C C C

Waste

Wastewater Discharge (m3) 1,977,290 2,098,087 2,069,303 2,143,340

Waste Reduction Goal N/A Reduce waste disposal intensity by 25% by 2030 
(2019 baseline)

Waste Reduction Strategy See page 22 for strategy

Social

Workforce

Women in Workforce 24.6% 24.5% 24.5% 23%

Women in Management 26.3% 26.5% 26.4% 26%

Women in Management Goal N/A
Increase women in 

management roles to 30% 
by 2025 (2020 baseline)

Minorities in Workforce (U.S. Only) 33.3% 34.2% 35.2% 36%

Minorities in Management (U.S. Only) 25.9% 26.6% 27.7% 29%

Minorities in Management (U.S. Only) Goal N/A

Increase underrepresented 
racial/ethnic groups in U.S. 
management roles to 30%  

by 2025 (2020 baseline)

3 Renewable Energy includes on-site generation and procured renewable energy credits.

https://www.cdp.net/en/responses/16842?back_to=https%3A%2F%2Fwww.cdp.net%2Fen%2Fresponses%3Futf8%3D%25E2%259C%2593%26queries%255Bname%255D%3Dsherwin-williams&amp;per_page=10&amp;queries%5Bname%5D=sherwin-williams&amp;sort_by=project_year&amp;sort_dir=desc
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TOPIC METRIC 2019 2020 2021 2022

Workforce

Workforce Age Group 70+ 0.8% 0.9% 0.9% 0.92%

Workforce Age Group 60-69 6.0% 6.4% 6.6% 6.28%

Workforce Age Group 50-59 15.2% 15.5% 15.7% 15.46%

Workforce Age Group 40-49 19.4% 19.6% 20.1% 20.01%

Workforce Age Group 30-39 25.8% 26.4% 26.6% 26.23%

Workforce Age Group 20-29 30.8% 30.0% 28.8% 29.20%

Workforce Age Group Under 20 2.0% 1.23% 1.3% 1.90%

Voluntary-Regrettable Turnover (for Full-Time only) 9.5% 8.0% 12.3% 13.10%

The Sherwin-Williams Company 401(k) Plan Common 
Stock Ownership 9.2% 8.2% 7.9% 7.6%

Inclusion, 
Diversity & 
Equity

Equal Opportunity Policy Equal Employment Opportunity Policy

2021 Engagement Survey: We collaborated with a third party to conduct our global engagement survey. Our goal was to leverage 
the voice of our employees and quantify our progress toward creating an inclusive culture that empowers everyone to learn, grow 
and achieve their career aspirations. We earned a favorable engagement score of 77%, which serves as an affirmation of our 
existing efforts. The 2021 survey established a baseline for our overall engagement score as well as associated metrics. We are 
committed to using the results to drive continued progress. Going forward, we will continue our regular cadence of pulse surveys 
and plan to conduct the global engagement survey every two years. 

The following results from our 2021 all-employee engagement survey reflect our efforts in fostering an inclusive, supportive culture. 
• “Managers treat our employees with dignity and respect.” – 90% favorable response
• “Sherwin-Williams is a safe place to work.” – 85% favorable response
• “I can be myself at Sherwin-Williams.” – 80% favorable response
• “I’d recommend Sherwin-Williams as a place to work.” – 80% favorable response

Conscious Inclusion Education & Training equips employees with inclusive leadership behaviors and resources to improve 
performance, drive business growth and enhance customer experience. The sessions and resources are designed to help leaders 
become mindful of unconscious perspectives and provide them with practical actions they can take to create and lead more 
inclusive cultures.

Occupational 
Health and 
Safety

Days Away Restricted or Transferred (DART) Rate (Total 
incidents per 200,000 hours worked) 1.03 0.97 0.58 0.87

Recordable Case Rate (Total number of employees with 
recordable incidents per 200,000 hours worked) 1.30 1.06 0.81 1.29

Health and Safety Policy Global Environmental, Health and Safety Policy

Human Rights
Human Rights Policy Code of Conduct, Human Trafficking Policy

Conflict Minerals Policy Conflict Minerals Policy

Community 
Engagement

Total Corporate Foundation and Other Giving $7,221,883 $6,806,353 $5,876,673 $6,655,876

Community Engagement Community Engagement

Products

Quality and 
Safety Research and Development Costs (Millions) $103,100.0 $97,100.0 $115,900.0 $119,300.0

Sustainability 
by Design

Our Sustainability by Design program embeds life cycle thinking, which considers impacts throughout our value chain, into the 
earliest stages of our product innovation and development processes. From initial concept through commercialization, we identify 
ways to make our products more sustainable and better performing by evaluating health and safety considerations, chemical 
formulations, resource conservation, circularity and product performance, among other areas. 2022 was focused on program 
refinements and expanding stakeholder engagement to deliver better sustainability outcomes. Our 2022 highlights included  
the following:

• Established the Sustainability by Design Stage-Gate Process as a standard part of the product innovation and
development processes

• Enhanced the supplier engagement component of our Product Blueprint strategy
• Refined our definition of “sustainably advantaged products” to be clearer and more verifiable – with the Sherwin-Williams

definition as “products that achieve a level of third-party green chemistry, ecolabel or similar recognition”
• Enhanced our culture of internal engagement to further embed sustainability into the business and into our products

For more on our Sustainability by Design program, see our 2022 Sustainability Report beginning on page 26.

https://corporate.sherwin-williams.com/sustainability/reports-and-downloads.html
https://corporate.sherwin-williams.com/content/dam/sherwin/corp/corp-aem-sherwin/English%20EHS%20Policy%20Rev7.pdf.coredownload.pdf
https://s2.q4cdn.com/918177852/files/doc_downloads/code_of_conduit/CodeOfConduct-English-August-2018.pdf
https://suppliers.sherwin-williams.com/cs/suppliers/human-trafficking
https://suppliers.sherwin-williams.com/cs/suppliers/conflict-minerals?_ga=2.222440795.1705798941.1684250793-1799943014.1682954023
https://corporate.sherwin-williams.com/sustainability/focus-areas/social-imprint/community.html
https://corporate.sherwin-williams.com/sustainability/focus-areas/social-imprint/community.html
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TOPIC METRIC 2019 2020 2021 2022

Product 
Sustainability Sustainability Product Listing

Supply Chain

Supply Chain Supplier Guidelines/Code of Conduct Supplier Code of Conduct

Governance

Ethics Business Ethics Policy Code of Conduct

Board of 
Directors

Size of the Board 11 10 11 11

Independent Directors on Board – # (%) 10 (91%) 9 (90%) 10 (91%) 10 (91%)

Independent Lead Director Yes Yes Yes Yes

Gender Diversity – # (%) 3 (27%) 3 (30%) 3 (27%) 3 (27%)

Racial/Ethnic Diversity – # (%) 2 (18%) 2 (20%) 4 (36%) 4 (36%)

Board Average Age 62.8 63.0 61.8 62.8

Board Average Tenure 7 7.2 6.2 6.8

Mandatory Retirement Age 72 72 72 72

Board Meetings Held 6 7 6 5

All Directors Attended ≥ 75% of Meetings Yes

Independent Members on the Audit Committee – # (%) 5 (100%) 4 (100%) 6 (100%) 6 (100%)

Audit Committee Meetings 6 8 5 6

Independent Members on the Compensation & Management 
Development Committee – # (%) 5 (100%) 5 (100%) 4 (100%) 4 (100%)

Compensation & Management Development 
Committee Meetings 5 4 4 6

Independent Members on the Nominating & Corporate 
Governance Committee – # (%) 4 (100%) 4 (100%) 4 (100%) 4 (100%)

Nominating & Corporate Governance Committee Meetings 4 2 4 2

Annual Board and Committee Self-Assessments Yes

Orientation Program for New Directors Yes

Shareholder 
Practices4

Equal Voting Rights (One Vote per Share) Yes

Annual Say on Pay Voting Support 96.9% 96.0% 93.5% 92.4%

Shares Outstanding as of December 31 276,434,517 268,676,631 261,143,805 258,875,999

Equity Reserved as % of Shares Outstanding 9.0% 7.8% 7.3% 6.9%

Options Granted as % of Shares Outstanding 0.54% 0.51% 0.37% 0.39%

Fair Price Provision Yes

Mandatory Bid Provision No

Majority Voting Standard Yes

Classified Board No

Proxy Access5 Yes

Shareholder Rights Plan No

4 Historical share and per share information has been retroactively adjusted to reflect the Company’s three-for-one stock split effected March 31, 2021. 
5 The Company’s Regulations provide proxy access rights to 3 year, 3% shareholders for up to 20% of the board.

https://images.sherwin-williams.com/content_images/sw-pdf-leed-voc-referenceguide.pdf
https://suppliers.sherwin-williams.com/cs/suppliers/supplier-code-of-conduct
https://s2.q4cdn.com/918177852/files/doc_downloads/code_of_conduit/CodeOfConduct-English-August-2018.pdf
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TOPIC METRIC 2019 2020 2021 2022

Public Policy 
and Political 
Engagement

Political Action Committee No

Public Policy and Political Engagement Statement Code of Conduct, 2022 GRI Index

Compensation

Total Compensation Paid to Named Executives $30,706,224 $31,713,250 $33,937,998 $26,559,481

Total Salaries Paid to Named Executives $4,016,760 $4,109,263 $4,652,263 $4,195,773

All Other Compensation Paid to Named Executives Summary Compensation Table, Proxy Statement

Total Compensation Paid to CEO $14,854,731 $15,323,284 $15,843,760 $12,749,910

Total Salary Paid to CEO $1,333,000 $1,339,000 $1,368,231 $1,408,962

All Other Compensation Paid to CEO Summary Compensation Table, Proxy Statement

Executive Compensation Policies and Practices Compensation Discussion and Analysis, Proxy Statement

Significant Stock Ownership Guidelines6 Yes

Double-Trigger Equity Vesting Upon CIC Yes

Anti-Hedging and Anti-Pledging Policy Yes

Clawback Policy Yes

Governance

Total Executives 11 11 11 12

Female Executives – # (%) 2 (18%) 2 (18%) 3 (27%) 3 (25%)

Sustainability Disclosures Independently Verified/Assured No

UN Global Compact Signatory No

ESG Oversight Yes, page 11

External Auditor Ernst & Young LLP

Audit & Audit-Related Fees Paid to Auditor $7,280,000 $6,276,000 $6,171,000 $6,398,000

Non-Audit Fees Paid to Auditor $2,286,000 $949,000 $1,023,000 $1,896,000

6 Each independent director is required to own shares of common stock equal in value to a minimum of 7x the annual board cash retainer and hold all shares of common stock        
 received upon the vesting of restricted stock units until the minimum share ownership requirement is met. Each executive is required to own shares of common stock equal in  
 value to a multiple of his/her base salary, with 6x for the CEO, 4x for the COO and 3x for other executives.

https://s2.q4cdn.com/918177852/files/doc_downloads/code_of_conduit/CodeOfConduct-English-August-2018.pdf
https://investors.sherwin-williams.com/financials/annual-reports-and-proxy-statements/default.aspx
https://investors.sherwin-williams.com/financials/annual-reports-and-proxy-statements/default.aspx
https://investors.sherwin-williams.com/financials/annual-reports-and-proxy-statements/default.aspx
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	To Our Stakeholders
	To Our Stakeholders

	Since our founding in 1866, Sherwin-Williams has been committed to doing what is right for our employees, customers, communities, shareholders and other stakeholders. It is this enduring commitment that guides us on our ESG and sustainability journey. Our 2022 Sustainability Report highlights our continued progress of Building on the Good in alignment with our values and initiatives. 
	Since our founding in 1866, Sherwin-Williams has been committed to doing what is right for our employees, customers, communities, shareholders and other stakeholders. It is this enduring commitment that guides us on our ESG and sustainability journey. Our 2022 Sustainability Report highlights our continued progress of Building on the Good in alignment with our values and initiatives. 
	2022 Progress
	In 2022, we created positive impact by advancing signature initiatives across our three ESG pillars – Environmental Footprint, Product Blueprint and Social Imprint – which are centered on a strong foundation of Governance and Ethics. We are particularly focused on implementing measures to help achieve our environmental and social goals and refining our signature Sustainability by Design program.
	We believe being good stewards of the environment requires a comprehensive approach to measuring and managing our Environmental Footprint in order to achieve our 2030 goals. We identified and executed near-term projects to drive energy efficiency and reduce waste. Our efforts included prioritizing technology enhancements such as smart thermostats and LED lighting at our facilities, and piloting electric and hybrid vehicles with a goal to enhance our fleets. We remain committed to evaluating renewable energy
	To support our Product Blueprint philosophy, we continued to advance our Sustainability by Design program, which embeds life cycle thinking into the earliest stages of our product innovation and development processes. This program enables us to evolve our products and processes to deliver and grow our “sustainably advantaged products” offering.
	 

	Under our Social Imprint pillar, we remain dedicated to fostering a culture built on people, safe workplaces, inclusion and employee engagement. Our inclusion, diversity and equity (ID&E) and integrated talent management strategies enable us to attract, retain and cultivate the best talent in the industry. At the same time, making a difference in the communities where we live and work continues to be an important part of our Company legacy. The Sherwin-Williams Foundation amplifies and supports causes that 
	 

	Standing Strong Against Global Challenges
	The Sherwin-Williams team demonstrated strength and resiliency despite significant global challenges in 2022. Although we encountered relentless inflation, less-than-optimal raw material availability, an armed conflict in Europe, emerging recessionary concerns and other challenges, we continued to grow our business while advancing on our sustainability journey. Despite challenges, we continue to believe we have an opportunity and responsibility to contribute to a more sustainable future through our ESG focu
	We Appreciate You Joining Us on This Journey
	Thank you for your interest in our 2022 Sustainability Report. The progress on our sustainability efforts would not be possible without the remarkable efforts of our 64,000+ employees around the world and the support of our stakeholders. We look forward to continuing to share our progress on this journey.
	 

	John G. Morikis
	John G. Morikis

	Chairman and Chief Executive Officer
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	About the Company
	About the Company

	Founded in 1866 by Henry Sherwin and Edward Williams, The Sherwin-Williams Company 
	Founded in 1866 by Henry Sherwin and Edward Williams, The Sherwin-Williams Company 
	Founded in 1866 by Henry Sherwin and Edward Williams, The Sherwin-Williams Company 
	(NYSE: SHW) has spent more than 155 years creating a legacy of growth, creativity and 
	innovation to meet the needs of our growing customer base and dedicated workforce.


	Today, we are a global leader in the development, manufacture, 
	Today, we are a global leader in the development, manufacture, 
	Today, we are a global leader in the development, manufacture, 
	distribution and sale of paint, coatings and related products to 
	professional, industrial, commercial and retail customers.

	Every day, our 64,000+ employees provide the energy and experience 
	Every day, our 64,000+ employees provide the energy and experience 
	to build on our track record of success – enabling us to innovate and 
	grow in new and exciting ways. With our people as the foundation of 
	our Company, we offer industry-leading innovation, value-added service 
	and expertise, and differentiated distribution. 

	With global headquarters in Cleveland, Ohio, Sherwin-Williams
	With global headquarters in Cleveland, Ohio, Sherwin-Williams
	®
	 
	branded products are sold exclusively through a chain of more 
	 
	than 5,000 Company-operated stores and branches, while our 
	 
	other brands are sold through leading mass merchandisers, home 
	centers, independent paint dealers, hardware stores, automotive 
	retailers and industrial distributors. We also supply a broad range 
	 
	of highly engineered solutions for the construction, industrial, 
	 
	packaging and transportation markets in more than 120 countries 
	around the world.
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	We inspire and improve the world by coloring and protecting what matters. Sustainability 
	We inspire and improve the world by coloring and protecting what matters. Sustainability 
	We inspire and improve the world by coloring and protecting what matters. Sustainability 
	 
	is embedded within our corporate purpose, with a focus on our Environmental Footprint, 
	 
	our Product Blueprint and our Social Imprint. Our integrated approach to the stakeholders 
	we serve seeks to inspire and improve society as a whole.
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	Our Business Segments 

	Sherwin-Williams is composed of three reportable segments, which provide customers with innovative solutions to enable their success:

	 Paint Stores Group
	 Paint Stores Group
	 Paint Stores Group
	 
	 
	operates the exclusive outlets for 
	 
	Sherwin-Williams
	®
	 branded paints, stains, 
	supplies, equipment and floor covering in the 
	United States, Canada and the Caribbean 
	region. The Group services the needs of 
	architectural and industrial paint contractors 
	and do-it-yourself homeowners through 
	marketing and selling architectural paint and 
	coatings, protective and marine products, 
	OEM product finishes and related products. 


	 Consumer Brands Group
	 Consumer Brands Group
	 Consumer Brands Group
	 
	 
	sells one of the industry’s most recognized 
	portfolios of branded and private-label 
	architectural paint, stains, varnishes, 
	industrial products, wood finishes products, 
	wood preservatives, applicators, corrosion 
	inhibitors, aerosols, caulks and adhesives 
	through retailers and distributors in North 
	America, Europe and China. The Group also 
	sells architectural paints, industrial coatings 
	and related products in Latin America 
	through Company-owned stores, dedicated 
	dealers and selected retailers, and operates 
	a highly efficient global supply chain for 
	paint, coatings and related products.


	 Performance Coatings Group 
	 Performance Coatings Group 
	 Performance Coatings Group 
	sells a broad range of coatings and 
	finishing solutions to general industrial, 
	industrial wood, protective and marine, 
	automotive refinish, packaging and coil 
	customers in more than 120 countries. 


	Our Global Reach  
	Our Global Reach  
	Our Global Reach  


	  Paint Stores Group
	  Paint Stores Group
	  Paint Stores Group
	        


	4,286 paint stores228 branches &  facilities57 facilities4  facilities252 paint stores86 paint stores2facilities332 paint stores & facilities22 branches &  facilities22  branches & facilities UNITED STATESCANADACARIBBEANLATIN AMERICA / SOUTH AMERICAEMEAIASIA-PACIFICAUSTRALIA / NEW ZEALAND57 branches &  facilities24 facilities7 facilities3 branches &  facilities1 facility
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	2022 
	2022 
	2022 

	REVENUES
	REVENUES


	$
	$
	$
	22.15
	 
	billion


	NUMBER OF 
	NUMBER OF 
	NUMBER OF 
	EMPLOYEES


	64,000
	64,000
	64,000
	+


	31
	31
	31
	%


	PERFORMANCE 
	PERFORMANCE 
	PERFORMANCE 
	COATINGS GROUP


	15
	15
	15
	%


	CONSUMER 
	CONSUMER 
	CONSUMER 
	BRANDS GROUP


	54
	54
	54
	%


	PAINT STORES 
	PAINT STORES 
	PAINT STORES 
	 
	GROUP


	120
	120
	120
	+ 


	COUNTRIES
	COUNTRIES
	COUNTRIES


	136
	136
	136


	MANUFACTURING & 
	MANUFACTURING & 
	MANUFACTURING & 
	 
	DISTRIBUTION FACILITIES


	5,000
	5,000
	5,000
	+


	Story
	STORES & BRANCHES
	STORES & BRANCHES
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	Sherwin-Williams is proud of our Company culture. In 2022, we received a variety 
	Sherwin-Williams is proud of our Company culture. In 2022, we received a variety 
	Sherwin-Williams is proud of our Company culture. In 2022, we received a variety 
	 
	of honors that reflect how sustainability is deeply rooted within our organization.

	At the forefront of the paint and coatings industry, Sherwin-Williams is a 
	At the forefront of the paint and coatings industry, Sherwin-Williams is a 
	 
	forward-thinking partner and community leader.


	Awards and Accolades in 2022
	Awards and Accolades in 2022
	 


	Product Blueprint
	Product Blueprint
	Product Blueprint

	 EcoVadis™: Silver Sustainability Rating – European division
	 EcoVadis™: Silver Sustainability Rating – European division

	 Fill it Forward: Top 25 Changemakers of 2022
	 Fill it Forward: Top 25 Changemakers of 2022

	 Global Good Awards: Best Product of the Year, Joint Silver – valPure
	 Global Good Awards: Best Product of the Year, Joint Silver – valPure
	®
	 V70

	 Pipeline & Gas Journal
	 Pipeline & Gas Journal
	®
	 Awards: Finalist, Best Corrosion Technology – PipeClad
	®
	 2060

	 SEAL Awards
	 SEAL Awards
	®
	: Sustainable Innovation Award – valPure
	®
	 V70

	Governance and Ethics
	Governance and Ethics

	 British Coatings Federation: Customer Service Award, Consumer Brands Group 
	 British Coatings Federation: Customer Service Award, Consumer Brands Group 

	 MSCI
	 MSCI
	®
	: ESG Rating ‘A’

	 Newsweek
	 Newsweek
	®
	: America’s Most Responsible Companies 2022

	 The Wall Street Journal
	 The Wall Street Journal
	®
	: Best Managed Companies 2022

	 Transport Topics
	 Transport Topics
	®
	: 100 Largest Private Carriers in North America

	Social Imprint
	Social Imprint

	 Forbes
	 Forbes
	®
	: America’s Best Employers for Women

	 Forbes
	 Forbes
	®
	: America’s Best Employers for New Graduates 

	 Forbes
	 Forbes
	®
	: America’s Best-In-State Employers

	 Forbes
	 Forbes
	®
	: America’s Best Large Employers

	 Forbes
	 Forbes
	®
	: Global 2000

	 Forbes
	 Forbes
	®
	: World’s Best Employers

	 Forbes
	 Forbes
	®
	: World’s Top Female-Friendly Companies

	 Human Rights Campaign
	 Human Rights Campaign
	®
	: Best Places to Work for LGBTQ+ Equality 2022

	 The American Opportunity Index: Top 50 Overall
	 The American Opportunity Index: Top 50 Overall

	 The Cleveland Plain Dealer
	 The Cleveland Plain Dealer
	®
	: Northeast Ohio Top Workplaces
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	Our Sustainability Strategy
	Our Sustainability Strategy

	At Sherwin-Williams, we operate in alignment with our values to serve our customers, create and maximize value for our shareholders and advance the well-being of our communities. Today, our Sustainability Strategy is embedded  throughout our business – including product sourcing, development and delivery – as we prioritize an enterprise-wide approach to reaching our objectives.
	At Sherwin-Williams, we operate in alignment with our values to serve our customers, create and maximize value for our shareholders and advance the well-being of our communities. Today, our Sustainability Strategy is embedded  throughout our business – including product sourcing, development and delivery – as we prioritize an enterprise-wide approach to reaching our objectives.
	 

	We previously conducted a robust materiality assessment and identified the following top-tier focus areas that have been incorporated into our ESG framework – Climate and Carbon; Product Stewardship; Life Cycle Assessment; Occupational Health and Safety; and Talent Acquisition and Employee Engagement. We refresh our materiality assessment on a periodic basis as part of our ongoing work to drive alignment between our sustainability efforts and the expectations of both internal and external stakeholders. Lear
	 
	 
	 
	 
	sustainability.sherwin-williams.com
	sustainability.sherwin-williams.com


	Our three ESG pillars – Environmental Footprint, Product Blueprint and Social Imprint – encompass the commitments, areas of focus, and goals and metrics that are most important to Sherwin-Williams. These pillars are centered on a foundation of Governance and Ethics, designed to ensure broad engagement and appropriate oversight for sustainability and ESG initiatives throughout the Company.  
	 
	 
	 
	 


	Figure
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	Our ESG Pillars
	Our ESG Pillars
	Our ESG Pillars


	Environmental Footprint
	Environmental Footprint
	Environmental Footprint

	Doing Our Part for the Planet
	Doing Our Part for the Planet


	We apply a continuous improvement approach to reducing our carbon 
	We apply a continuous improvement approach to reducing our carbon 
	We apply a continuous improvement approach to reducing our carbon 
	emissions, energy consumption and waste generation while expanding 
	 
	our renewable energy use and decreasing the amount of waste generated 
	by our operations.


	Product Blueprint
	Product Blueprint
	Product Blueprint

	Driving Sustainability Through Innovation
	Driving Sustainability Through Innovation


	We remain focused on enriching our Product Blueprint. Our Sustainability by 
	We remain focused on enriching our Product Blueprint. Our Sustainability by 
	We remain focused on enriching our Product Blueprint. Our Sustainability by 
	Design program is a signature effort to intentionally consider sustainability 
	attributes and life cycle thinking in our product innovation and development 
	processes. This program enables us to evolve our products and processes to 
	deliver and grow our “sustainably advantaged products” offering.


	Social Imprint
	Social Imprint
	Social Imprint

	Elevating a Culture of Safety, Inclusion and Community
	Elevating a Culture of Safety, Inclusion and Community


	We are committed to advancing a culture of excellence that values people, 
	We are committed to advancing a culture of excellence that values people, 
	We are committed to advancing a culture of excellence that values people, 
	 
	inclusion and community. Our commitment is reflected in our unwavering 
	efforts to promote the safety, health and well-being of our people; foster a 
	 
	culture of inclusion, diversity and equity where individual differences are 
	 
	celebrated; and support those in the communities where we live and work.
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	Our Goals and Highlights 
	Our Goals and Highlights 
	Our Goals and Highlights 


	Our 2030 Environmental Footprint Goals
	Our 2030 Environmental Footprint Goals

	Reduce absolute 
	Reduce absolute 
	Reduce absolute 
	Scope 1 and 2 
	greenhouse gas 
	emissions by 
	30%
	 


	Increase electricity 
	Increase electricity 
	Increase electricity 
	from renewable 
	sources to 
	 
	50%
	 of total 
	electricity usage


	Increase operational 
	Increase operational 
	Increase operational 
	energy efficiency 
	 
	by 
	20%


	Reduce waste 
	Reduce waste 
	Reduce waste 
	disposal intensity 
	 
	by 
	25%
	 


	Our 2022 Product Blueprint Highlights
	Our 2022 Product Blueprint Highlights

	Established the 
	Established the 
	Established the 
	Sustainability by Design 
	Stage-Gate Process as 
	a standard part of the 
	product innovation and 
	development processes


	Enhanced the supplier 
	Enhanced the supplier 
	Enhanced the supplier 
	engagement component 
	of our Product 
	 
	Blueprint strategy


	Refined our definition of 
	Refined our definition of 
	Refined our definition of 
	 
	“sustainably advantaged products” 
	to be clearer and more verifiable – 
	with the Sherwin-Williams definition 
	as “products that achieve a level of 
	third-party green chemistry, 
	 
	ecolabel or similar recognition”


	Enhanced our culture of internal 
	Enhanced our culture of internal 
	Enhanced our culture of internal 
	engagement to further embed 
	sustainability into the business 
	and into our products


	Our Social Imprint Goals and Aspirations
	Our Social Imprint Goals and Aspirations

	Reduce 
	Reduce 
	Reduce 
	recordable 
	 
	case rate to 
	 
	0.8
	  by 2025


	Reduce ergonomic 
	Reduce ergonomic 
	Reduce ergonomic 
	 
	injuries by 
	implementing 
	 
	two ergonomic 
	interventions
	 
	per year in each 
	manufacturing site


	Increase women 
	Increase women 
	Increase women 
	in management 
	roles to
	 
	30% 
	by 2025, compared 
	with 
	26%
	 
	 
	in 2020


	Increase 
	Increase 
	Increase 
	underrepresented 
	racial/ethnic groups 
	 
	in U.S. management 
	roles to
	 
	30%
	 
	by 
	 
	2025, compared 
	with 
	26%
	 in 2020


	Achieve and improve 
	Achieve and improve 
	Achieve and improve 
	upon a favorable 
	score on the 
	 
	Sherwin-Williams 
	Inclusion Index, 
	 
	based on results of 
	our global employee 
	engagement survey


	Foster economic 
	Foster economic 
	Foster economic 
	inclusion for 
	underrepresented 
	suppli
	ers
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	Governance and Ethics
	Governance and Ethics
	 


	A strong foundation of governance and ethics supports our ESG 
	A strong foundation of governance and ethics supports our ESG 
	A strong foundation of governance and ethics supports our ESG 
	framework. Our ESG governance structure is designed to enable 
	broad engagement and appropriate oversight across our Company.


	IN THIS SECTION:
	IN THIS SECTION:
	IN THIS SECTION:

	ESG Governance
	ESG Governance
	ESG Governance


	Board Oversight
	Board Oversight
	Board Oversight


	Board Composition and Diversity
	Board Composition and Diversity
	Board Composition and Diversity

	 

	Sound Corporate Governance Practices  
	Sound Corporate Governance Practices  
	Sound Corporate Governance Practices  


	Ethics, Integrity and Compliance
	Ethics, Integrity and Compliance
	Ethics, Integrity and Compliance

	 

	EHS Management
	EHS Management
	EHS Management



	FOR MORE INFORMATION
	FOR MORE INFORMATION
	FOR MORE INFORMATION

	Additional information about our board, board committees and other governance information in this section can be found in our governance documents, 2023 Proxy Statement and other materials available at .
	i
	nvestor
	nvestor

	s.sherwin.com
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	ESG Governance
	ESG Governance
	ESG Governance

	Our ESG strategies and initiatives are monitored at various levels within the Company. Our ESG Council consists of subject matter experts from business and corporate functions and representatives of cross-functional workgroups focused on topics across our ESG framework, including climate and footprint, occupational health and safety, engagement and inclusion, product stewardship, and ESG reporting. The ESG Council oversees the development, implementation and monitoring of the Company’s key ESG metrics, targ
	Our ESG Steering Committee supports alignment across the organization in overseeing the work of the ESG Council. The ESG Steering Committee is composed of members of senior management and other senior leaders across the organization, including those within the areas of global operations, legal, finance, human resources, investor relations and corporate communications, global supply chain, sustainability, environmental, health and safety, and our reportable business segments. Members of the ESG Steering Comm
	Board Oversight
	Board Oversight

	We believe effective board oversight is critical to the long-term success of Sherwin-Williams and maximizing value for our shareholders and other stakeholders. 
	Company Oversight 
	Company Oversight 

	While our management and their teams are responsible for managing the Company’s business, day-to-day affairs and exposure to various risks, our Board of Directors has oversight responsibility of management. In addition to its general oversight of management, the board is responsible for overseeing the following key areas:
	• Management Succession Planning
	• Strategic Plans
	• Financial Objectives, Plans and Reporting
	• Compliance Processes and Procedures
	• Risk Exposures
	• Corporate Governance
	• Public Policy and Engagement
	Risk Oversight 
	Risk Oversight 

	Overseeing the assessment and management of the Company’s exposure to various risks is a key responsibility for the board. We have an enterprise risk management (ERM) program that includes the processes used to identify, assess and manage our most significant enterprise risks and uncertainties that could materially impact the long-term health of the Company or prevent the achievement of strategic objectives. These risks are identified, measured, monitored and managed across the following key risk categories
	 

	• Strategic: including acquisition, business disruption, reputational and ESG risks
	• Operational: including cybersecurity, information technology, supply chain and sourcing, and talent attraction, retention and development risks
	• Financial and macroeconomic: including economic condition, geopolitical and financial control risks
	• Compliance: including litigation, regulatory, tax and intellectual property risks

	Sect
	Figure
	Figure
	ESG 
	ESG 
	ESG 
	 
	REPORTING


	ENGAGEMENT
	ENGAGEMENT
	ENGAGEMENT
	 
	& INCLUSION


	PRODUCT 
	PRODUCT 
	PRODUCT 
	 
	STEWARDSHIP


	OCCUPATIONAL
	OCCUPATIONAL
	OCCUPATIONAL

	HEALTH
	HEALTH

	& SAFETY
	& SAFETY


	CLIMATE & 
	CLIMATE & 
	CLIMATE & 
	 
	FOOTPRINT


	Figure
	Figure
	Figure
	Figure
	ESG COUNCIL
	ESG COUNCIL
	ESG COUNCIL


	Figure
	ESG STEERING COMMITTEE
	ESG STEERING COMMITTEE
	ESG STEERING COMMITTEE


	Figure
	BOARD COMMITTEES
	BOARD COMMITTEES
	BOARD COMMITTEES


	Figure
	BOARD OF DIRECTORS
	BOARD OF DIRECTORS
	BOARD OF DIRECTORS
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	Our Chief Financial Officer (CFO), who reports to our CEO, facilitates the ERM program, which includes a formal assessment of the Company’s risk environment at least once per year. The ERM program facilitates the incorporation of risk assessment and evaluation into the strategic planning process and the provision of regular reports to senior management, including the CEO, regarding the actions, strategies, processes, controls and procedures specific to managing, mitigating and anticipating significant risks
	Our Chief Financial Officer (CFO), who reports to our CEO, facilitates the ERM program, which includes a formal assessment of the Company’s risk environment at least once per year. The ERM program facilitates the incorporation of risk assessment and evaluation into the strategic planning process and the provision of regular reports to senior management, including the CEO, regarding the actions, strategies, processes, controls and procedures specific to managing, mitigating and anticipating significant risks
	The CFO reviews the ERM program with the board at least once per year, including the methodology and approach used to identify, assess and manage risks, enhancements to the ERM program during the preceding year, and existing risks and significant emerging risks across the Company’s key risk categories. The CEO, CFO and other senior management may review specific risks in greater detail or on a more frequent basis with the board throughout the year, as necessary and appropriate, including as a result of the 
	 

	To assist the board in overseeing the Company’s exposure to various risks, the board has delegated specific risk areas to each board committee. Members of our management team review these delegated risks with each committee, and the committees provide regular reports to the full board. Our board committees are composed entirely of independent directors and include the Nominating and Corporate Governance Committee (Nominating Committee), Compensation and Management Development Committee (Compensation Committ

	Board and Committee Risk Oversight
	Board and Committee Risk Oversight
	Board and Committee Risk Oversight


	BOARD OF DIRECTORS
	BOARD OF DIRECTORS
	BOARD OF DIRECTORS


	STRATEGIC RISKS  •  OPERATIONAL RISKS  •  FINANCIAL AND MACROECONOMIC RISKS  • COMPLIANCE RISKS
	STRATEGIC RISKS  •  OPERATIONAL RISKS  •  FINANCIAL AND MACROECONOMIC RISKS  • COMPLIANCE RISKS
	STRATEGIC RISKS  •  OPERATIONAL RISKS  •  FINANCIAL AND MACROECONOMIC RISKS  • COMPLIANCE RISKS


	AUDIT COMMITTEE
	AUDIT COMMITTEE
	AUDIT COMMITTEE


	• 
	• 
	• 
	• 
	• 

	ERM program
	ERM program


	• 
	• 
	• 

	Cybersecurity, including reviewing the state 
	Cybersecurity, including reviewing the state 
	of cybersecurity, emerging developments 
	and threats, and monitoring and 
	 
	mitigation efforts


	• 
	• 
	• 

	Financial risks, including the integrity of 
	Financial risks, including the integrity of 
	financial statements and effectiveness of 
	internal control over financial reporting


	• 
	• 
	• 

	Internal audit performance
	Internal audit performance


	• 
	• 
	• 

	Legal and regulatory 
	Legal and regulatory 
	 
	compliance requirements


	• 
	• 
	• 

	Proper business conduct and practices
	Proper business conduct and practices




	COMPENSATION 
	COMPENSATION 
	COMPENSATION 
	 
	COMMITTEE


	• 
	• 
	• 
	• 
	• 

	Director and executive compensation
	Director and executive compensation


	• 
	• 
	• 

	Management development and 
	Management development and 
	succession planning


	• 
	• 
	• 

	Key policies and strategies regarding:
	Key policies and strategies regarding:

	• 
	• 
	• 
	• 

	Talent attraction, retention 
	Talent attraction, retention 
	 
	and development


	• 
	• 
	• 

	ID&E initiatives
	ID&E initiatives






	NOMINATING 
	NOMINATING 
	NOMINATING 
	 
	COMMITTEE


	• 
	• 
	• 
	• 
	• 

	Corporate governance
	Corporate governance


	• 
	• 
	• 

	Board and committee composition
	Board and committee composition


	• 
	• 
	• 

	Director succession and recruitment
	Director succession and recruitment


	• 
	• 
	• 

	Related person transactions
	Related person transactions


	• 
	• 
	• 

	Key policies and strategies regarding:
	Key policies and strategies regarding:

	• 
	• 
	• 
	• 

	Environmental risks, including those 
	Environmental risks, including those 
	relating to climate change


	• 
	• 
	• 

	Product stewardship
	Product stewardship


	• 
	• 
	• 

	Occupational health and safety
	Occupational health and safety


	• 
	• 
	• 

	Sustainability
	Sustainability


	• 
	• 
	• 

	Corporate social responsibility
	Corporate social responsibility






	Source: 2023 Proxy Statement
	Source: 2023 Proxy Statement
	Source: 2023 Proxy Statement
	Source: 2023 Proxy Statement
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	Board Composition and Diversity

	Our Board of Directors believes our directors should have a diverse mix of experiences, qualifications, attributes and skills that enables the board to provide effective oversight of our management and business. The board utilizes a thoughtful approach to board composition to balance the addition of new directors who bring fresh and diverse perspectives and the stability of the board as a whole. Our directors reflect the board’s efforts in achieving diversity among its membership, including diversity with r
	We highlight below the diversity of our Board of Directors, including 56% director diversity in gender, race and ethnicity, and the mix of experiences, qualifications, attributes and skills of our directors.

	Board Composition and Skills Summary
	Board Composition and Skills Summary
	Board Composition and Skills Summary


	Source: 2023 Proxy Statement4416.7  YearsRace/EthnicityGenderAverage Years   Hispanic/Latino(a)   Black/African American   Asian   White/Caucasian   Women   Men    4 years   5-9 years   10+ years1544%  Racially and  Ethnically  Diverse33% Women361256% Director DiversityDirector Tenure
	Balanced Mix of Skills and ExperienceSource: 2023 Proxy StatementSenior Management ExperienceIndependenceFinancial ExpertiseManufacturing; Distribution Technical; Research and DevelopmentInternational OperationsMarketing; SalesRetail OperationsDiversity988978835
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	Sound Corporate Governance Practices  
	Sound Corporate Governance Practices  
	Sound Corporate Governance Practices  

	Our corporate governance practices are designed to enable our Board of Directors to set objectives, and monitor performance and strengthen the accountability of the board and management. We actively monitor our corporate governance practices to confirm we continue to manage our business in accordance with high standards of ethics, business integrity and corporate governance. The following table highlights some of our corporate governance practices and policies.  

	Corporate Governance Practices and Policies
	Corporate Governance Practices and Policies
	Corporate Governance Practices and Policies


	Annual election of all directors
	Annual election of all directors
	Annual election of all directors
	Annual election of all directors
	Annual election of all directors
	Annual election of all directors
	Annual election of all directors
	Annual election of all directors


	Board and committee oversight of key ESG risks, policies 
	Board and committee oversight of key ESG risks, policies 
	Board and committee oversight of key ESG risks, policies 
	 
	and strategies



	Majority voting standard and resignation policy for directors in 
	Majority voting standard and resignation policy for directors in 
	Majority voting standard and resignation policy for directors in 
	Majority voting standard and resignation policy for directors in 
	uncontested elections 


	Mandatory retirement age of 72 for directors
	Mandatory retirement age of 72 for directors
	Mandatory retirement age of 72 for directors



	Director overboarding policy 
	Director overboarding policy 
	Director overboarding policy 
	Director overboarding policy 


	Orientation program for new directors
	Orientation program for new directors
	Orientation program for new directors



	Proxy access rights available to 3-year ownership, 
	Proxy access rights available to 3-year ownership, 
	Proxy access rights available to 3-year ownership, 
	Proxy access rights available to 3-year ownership, 
	 
	3% shareholders, for up to 20% of the board 


	Annual board and committee self-assessments
	Annual board and committee self-assessments
	Annual board and committee self-assessments



	8 of 9 directors are independent
	8 of 9 directors are independent
	8 of 9 directors are independent
	8 of 9 directors are independent


	Directors have complete access to management
	Directors have complete access to management
	Directors have complete access to management



	Robust independent lead director role and 
	Robust independent lead director role and 
	Robust independent lead director role and 
	Robust independent lead director role and 
	 
	governance responsibilities


	Prohibition on hedging and pledging of our securities
	Prohibition on hedging and pledging of our securities
	Prohibition on hedging and pledging of our securities



	Board committees are entirely composed of 
	Board committees are entirely composed of 
	Board committees are entirely composed of 
	Board committees are entirely composed of 
	 
	independent directors


	Significant director and executive stock ownership guidelines
	Significant director and executive stock ownership guidelines
	Significant director and executive stock ownership guidelines



	Executive sessions of non-management directors are held in 
	Executive sessions of non-management directors are held in 
	Executive sessions of non-management directors are held in 
	Executive sessions of non-management directors are held in 
	connection with each regularly scheduled board meeting


	Policy to include women and racially or ethnically diverse 
	Policy to include women and racially or ethnically diverse 
	Policy to include women and racially or ethnically diverse 
	persons in the pool of candidates from which director nominees 
	are chosen



	Board and committee oversight of risk exposures
	Board and committee oversight of risk exposures
	Board and committee oversight of risk exposures
	Board and committee oversight of risk exposures







	Source: 2023 Proxy Statement
	Source: 2023 Proxy Statement
	Source: 2023 Proxy Statement
	Source: 2023 Proxy Statement



	Ethics, Integrity and Compliance 
	Ethics, Integrity and Compliance 
	Ethics, Integrity and Compliance 

	Sherwin-Williams is dedicated to high standards of business ethics and integrity and believes in aligning our business activities with our guiding values to maintain our foundation for continued growth as a leading global paint and coatings company. Our collective actions impact our reputation and credibility with our stakeholders, including employees, customers, suppliers, communities and shareholders. We are committed to promoting work-related activities that reflect high standards of integrity, loyalty, 
	 

	The Sherwin-Williams  serves as a guide for ethical decision-making and upholding high ethical behavior at all levels of the Company, including adhering to the following tenets:
	Code of Conduct
	Code of Conduct


	• Maintain high standards of integrity
	• Win on our merits
	• Be loyal to our Company and fellow employees
	• Take responsibility
	• Grow in character
	• Treat others as you would like to be treated
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	Each year, we conduct global compliance training with our employees to help ensure that integrity guides our business every day and in every decision we make. In addition, our , applicable to all suppliers globally, requires that our business partners operate in a manner that is consistent with our values. 
	Each year, we conduct global compliance training with our employees to help ensure that integrity guides our business every day and in every decision we make. In addition, our , applicable to all suppliers globally, requires that our business partners operate in a manner that is consistent with our values. 
	Supplier Code 
	Supplier Code 
	of Conduct

	 

	Sherwin-Williams values and respects the human rights of all people, including our employees and persons engaged with us – such as suppliers, vendors, subcontractors at all tiers and their employees. We are committed to working with our suppliers to ensure that human rights are respected and that no trafficking of persons, forced labor or child labor exists at any level in our supply chain. More information on our commitment is available in our .
	Human Trafficking Policy
	Human Trafficking Policy


	As outlined in our , we encourage employees to report potential policy or ethics violations and any type of harassment, threats or safety concerns to management or the Loss Prevention team or anonymously using our EthicsPoint Reporting System. EthicsPoint is an independent, third-party incident management reporting provider that administers our ethics helpline and web portal.
	Code of Conduct
	Code of Conduct

	 
	 

	EHS Management  
	EHS Management  

	We promote shared responsibility and collaboration across our operations for our Environmental, Health and Safety (EHS) initiatives and continuous improvement. We have a well-defined EHS management structure designed to align our business operations with these objectives.  
	Our EHS Policies and Certifications   
	Our EHS Policies and Certifications   

	Our operations are covered by EHS policies that define the expectations of Sherwin-Williams employees, and those with whom we conduct business, in order to operate according to our Company standards. Essential among these is our , which sets forth the Company’s commitment to global leadership and excellence in EHS. 
	Global 
	Global 
	Environmental, Health and Safety Policy

	 

	Our EHS policy includes Sherwin-Williams commitments to:
	• Provide our employees with a safe and healthy workplace;  
	• Comply with all applicable EHS legal requirements and supplement that compliance with our own standards; and  
	• Develop, manufacture, distribute and sell our products in a way that preserves resources, prevents pollution and minimizes environmental impacts from our activities. 
	 

	We actively manage EHS for the benefit of our employees and the communities in which we operate, while reducing environmental impacts. We provide EHS training opportunities for our employees to fulfill our objectives as a responsible Company. Additionally, we are committed to meeting applicable EHS requirements. We continuously track and assess the impact of new regulations and adjust our systems to comply effectively. We are committed to continually improving our EHS and sustainability performance – buildi
	Our EHS Management System Across 
	Our EHS Management System Across 
	 
	Sherwin-Williams   

	In 2022, we continued to unify our EHS efforts by rolling out our updated EHS Management System (EHSMS) across our Global Supply Chain (GSC) division. We are adding new tools and functionality to our EHSMS throughout 2023 and beyond to give our people the resources they need to succeed.
	The EHSMS is divided into the essential components of Culture, Planning, Implementation and Operations, Verifications and Process Accountability, and Action Management and Continuous Improvement to help facilitate improvement within these select areas. The EHSMS contains a suite of processes and tools, including site plan templates, checklists and worksheets – which are adaptable for all parts of the organization. The ability to customize these resources as needed offers employees the flexibility to create 
	All manufacturing and distribution sites and technical centers must conform to our EHSMS, which is in strong alignment with third-party certifications, such as the ISO 14001 voluntary standard for environmental management and the Occupational Safety and Health Administration (OSHA) Voluntary Protection Programs (VPP), and other best practices. In addition to our EHSMS, approximately 36% of our manufacturing and distribution facilities are ISO 14001-certified and 38% have achieved OSHA’s VPP Star rating or I
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	Figure
	EnvironmentalFootprint
	EnvironmentalFootprint
	 


	Under our Environmental Footprint pillar, we strive to continuously 
	Under our Environmental Footprint pillar, we strive to continuously 
	Under our Environmental Footprint pillar, we strive to continuously 
	improve our performance by reducing our environmental impact and 
	maintaining responsible production and consumption practices. 

	We demonstrate this commitment by setting meaningful goals, 
	We demonstrate this commitment by setting meaningful goals, 
	measuring and reporting on our efforts, and driving engagement 
	and accountability into our business practices. Our goals are 
	focused on reducing carbon emissions, energy consumption and 
	waste generation, while simultaneously working to expand our use 
	of renewable energy. We know that this is a journey, and we have a 
	defined roadmap to chart our path forward. 

	Every year, we are proud to share the progress we have made and the 
	Every year, we are proud to share the progress we have made and the 
	new initiatives we are undertaking to highlight Sherwin-Williams as a 
	company dedicated to responsible environmental stewardship.


	IN THIS SECTION:
	IN THIS SECTION:
	IN THIS SECTION:

	Climate and Carbon
	Climate and Carbon
	Climate and Carbon


	Energy Efficiency
	Energy Efficiency
	Energy Efficiency


	Waste Reduction 
	Waste Reduction 
	Waste Reduction 

	  

	Environmental Performance Data
	Environmental Performance Data
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	This pillar is composed of the following areas 
	This pillar is composed of the following areas 
	This pillar is composed of the following areas 
	 
	of focus: Climate and Carbon, Energy Efficiency 
	and Waste Reduction. In 2022, we developed 
	a strategic roadmap across these areas to help 
	prioritize projects and initiatives to reach our 
	2030 Environmental Footprint goals. These 
	goals – designed to align with science-based, 
	realistic and achievable targets – provide 
	quantitative metrics to help us track our 
	progress in 
	Building on the Good
	 throughout 
	the organization.


	Figure
	Our 2030 Environmental Footprint Reduction Goals
	Our 2030 Environmental Footprint Reduction Goals

	Sherwin-Williams 2030 Environmental Footprint goals are based on operational improvements in the following focus areas. Beginning with this report, the Company more closely aligned its reporting – including baseline and historical data – with the World Resources Institute (WRI) Greenhouse Gas Protocol. This realignment is intended to promote consistency across our carbon and energy focus areas in the methodology and inputs used to measure, manage and report our progress and reflect changes to our business, 
	Sherwin-Williams 2030 Environmental Footprint goals are based on operational improvements in the following focus areas. Beginning with this report, the Company more closely aligned its reporting – including baseline and historical data – with the World Resources Institute (WRI) Greenhouse Gas Protocol. This realignment is intended to promote consistency across our carbon and energy focus areas in the methodology and inputs used to measure, manage and report our progress and reflect changes to our business, 

	Greenhouse Gas 
	Greenhouse Gas 
	Greenhouse Gas 
	Emissions

	Reduce absolute 
	Reduce absolute 
	Scope 1 and 2 
	greenhouse gas 
	emissions by 
	30%
	 


	Renewable Energy
	Renewable Energy
	Renewable Energy

	Increase electricity 
	Increase electricity 
	from renewable 
	sources to 
	 
	50%
	 of total 
	electricity usage


	Energy Efficiency
	Energy Efficiency
	Energy Efficiency

	Increase operational 
	Increase operational 
	energy efficiency 
	 
	by 
	20%


	Waste Reduction
	Waste Reduction
	Waste Reduction

	Reduce waste 
	Reduce waste 
	disposal intensity 
	 
	by 
	25%
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	Climate and Carbon
	Climate and Carbon
	Climate and Carbon

	Advancing Our Climate Strategy
	We strive to lower our carbon footprint by identifying ways to reduce our greenhouse gas (GHG) emissions throughout our operations. Our comprehensive approach includes how we manufacture and go to market with our paints and coatings, how we source our raw materials and energy, how we transport our products and how our products are used. 
	Our climate strategy reflects a science-based approach influenced by the Paris Agreement and its goal to limit global warming to well below 2.0 degrees Celsius. Our 2030 goal of reducing our absolute Scope 1 and Scope 2 emissions by 30% compared with a 2019 baseline was developed on this basis. We track and measure our absolute GHG emissions, rather than our emissions intensity, in recognition of the need to reduce the physical amount of GHGs emitted into the atmosphere. 
	We employ a multifaceted approach – which includes but is not limited to – prioritizing energy efficiency improvements across our operations, introducing electric and hybrid vehicles into our fleet, pursuing power purchase agreements (PPAs) and virtual power purchase agreements (VPPAs), and selectively deploying on-site solar power and other renewable energy sources. 
	In 2022, we published our first disclosures in alignment with the Task Force on Climate-related Financial Disclosures (TCFD) framework. Our updated TCFD disclosures, which are included in the  of this report and posted on our website at , help us and our stakeholders further evaluate and understand our climate-related risks and opportunities.
	Appendix
	Appendix

	sustainability.sherwin-williams.com
	sustainability.sherwin-williams.com

	 

	In addition, for more than 15 years, Sherwin-Williams has voluntarily participated in CDP’s Climate Change reporting initiative, which catalogs our climate change-related risks, opportunities, governance and communications. Our  includes our Scope 3 emissions for reporting year 2021. 
	CDP report
	CDP report


	Tracking and Forecasting 
	Tracking and Forecasting 
	 
	Our Climate Performance   

	We continue to develop protocols and invest in technology that allow us to track our carbon emissions more efficiently at the site level and collectively as a Company. Our ESG Data Integrity Process is aligned with the Greenhouse Gas Protocol’s Corporate Accounting and Reporting Standard, as a more consistent and transparent approach in accounting for our emissions. For more information, visit .
	https://ghgprotocol.org/corporate-standard

	We invested in new software to enhance the tracking of our enterprise-wide sustainability performance. This cloud-based software, which will replace our legacy reporting system, will be used throughout Company locations to track and report on a variety of sustainability measures. It is expected to be fully implemented in 2023. The software will also streamline our capacity to analyze and track our GHG emissions. 
	Additionally, we have systems to forecast the potential sustainability impacts of various capital projects we are considering. We formally introduced our updated continuous improvement database software in early 2023. Historically, we used this software to predict potential financial savings associated with prospective improvement projects and facility investments. This latest iteration of the software also enables us to quantify the carbon, energy and waste impacts of a given project. 

	Carbon Emissions Performance
	Carbon Emissions Performance
	Carbon Emissions Performance

	The chart below presents total Scope 1 and Scope 2 carbon emissions 
	The chart below presents total Scope 1 and Scope 2 carbon emissions 
	for our global footprint. Scope 1 direct emissions increased from 2021 
	to 2022 primarily due to expansions in our trucking fleet and drivers, 
	increased production and increased sales to meet customer demand. 
	Scope 2 indirect emissions increased primarily due to changing energy 
	sourcing from the overall energy grid, which delivered less renewable 
	energy in 2022 compared with 2021. We continue to seek and identify 
	new opportunities – including efficiency improvements and various 
	renewable energy projects – that are expected to help us reduce our 
	absolute Scope 1 and 2 greenhouse gas emissions and meet our 
	 
	2030 30% reduction goal.  


	Total CO2e Emissionsmetric tons, all global locations 311,537281,788394,124 400,196 2019 2020 2021 2022 2030(BASELINE)GOAL705,661681,984493,963Scope 1 – DirectScope 2 – Indirect268,413 430,114658,064 389,651710,266280,152
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	Energy Efficiency
	Energy Efficiency
	Energy Efficiency

	Our continuous improvement approach is reflected in how we manage our energy usage across our manufacturing facilities, distribution locations and fleet operations. We actively seek ways to improve our energy efficiency by reducing the amount we use while identifying more sustainable sources of energy, such as renewables. Our goal is to increase our operational energy efficiency by 20% by 2030 compared with the 2019 baseline.
	Every Sherwin-Williams production facility is expected to undertake annual sustainability projects, with a particular focus on reducing energy consumption. We prioritize energy-related investments that have the highest potential for impact, and we compare the new energy data with both the status quo and our improvement expectations. 
	 
	 
	 

	In 2022, we prioritized filling our pipeline with projects that reflect our 2030 energy goals. For example, some of our main areas of investment within Paint Stores Group (PSG) included retrofitting our stores with a variety of LED lighting improvements such as overhead lighting and exterior signage, as well as adding more stores to our centrally managed and programmable smart thermostats. Focus areas within Global Supply Chain (GSC) included implementing compressed air optimization systems and air leak eli
	Other ongoing energy-saving initiatives include:
	• Adopting energy-efficient building construction specifications
	• Scheduling equipment idle and controlled shutdowns 
	• Improving packaging to eliminate unnecessary weight and volume of material being shipped
	• Participating as a U.S. Environmental Protection Agency (EPA) SmartWay Transport Partner as a shipper/carrier 
	• Participating in the U.S. Department of Energy’s Better Plants Challenge Program
	• Participating in the U.S. Department of Energy’s Better Climate Challenge Program  
	• Pursuing LEED (Leadership in Energy and Environmental Design) certification for new builds, including our headquarters building in Cleveland and Global Research and Development Center in Brecksville, Ohio – both currently under construction 
	®
	™

	• Upgrading fleets to higher-miles-per-gallon vehicles 
	• Upgrading equipment with higher-efficiency units 
	• Using hybrid and electric vehicles in the fleet 
	• Utilizing sophisticated planning software to determine the most efficient distribution routes

	Energy Consumption
	Energy Consumption
	Energy Consumption

	The charts below present total energy intensity and total energy 
	The charts below present total energy intensity and total energy 
	consumption for the Sherwin-Williams global footprint. We are 
	presenting both sets of data for consistency and comparison 
	reasons. Both metrics increased from 2021 to 2022 primarily 
	due to increased internal production volumes and the resulting 
	expansion of our trucking fleet and drivers. Higher production 
	volumes to support growth in customer demand and the 72 net 
	new stores opened in 2022 also contributed to the increase in 
	 
	our total energy consumption. 

	The energy efficiency goal for 2030 represents a 20% increase 
	The energy efficiency goal for 2030 represents a 20% increase 
	 
	in operational energy efficiency compared with the baseline 
	 
	year of 2019. 


	Total Energy Performance (Intensity)gigajoules per metric ton of production, all global locations2.16 2.161.73(BASELINE)GOAL2.232.19  2019 2020 2021 2022 2030
	The renewable energy goal for 2030 represents an increase 
	The renewable energy goal for 2030 represents an increase 
	The renewable energy goal for 2030 represents an increase 
	in electricity from renewable energy sources to 50% of total 
	electricity usage compared with the baseline year of 2019. 
	Our total energy consumption numbers currently include a 
	small amount of renewable energy. We are actively working 
	on renewable energy projects that are expected to become a 
	significant part of our energy portfolio in the future and will be 
	reflected in this data set when implemented.
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	Our Fleet Improvements: Going the Extra Mile 
	Our Fleet Improvements: Going the Extra Mile 
	Our Fleet Improvements: Going the Extra Mile 


	We continue to invest in innovative fleet technology to address our environmental footprint. 
	We continue to invest in innovative fleet technology to address our environmental footprint. 
	Electric Vehicle Fleet Test
	After introducing electric vehicles (EV) into our fleet in 2020, we have built practical knowledge on how EV technology can drive further results for the Company. Specifically, we have prioritized building out our EV infrastructure to better integrate these vehicles into our fleet. We continue to invest in charging stations at select Sherwin-Williams stores, and our drivers are adjusting to managing battery range so we can continue delivering to our customers reliably.
	In order to monitor ongoing developments in EV technology, we maintain a presence on advisory boards and engage with leading manufacturers. “People rely on us and ask for our feedback on our electric vehicle test,” said Joseph Lukacs, Sherwin-Williams Global Fleet Director, Operations. “They are using our footprint as a model for their own initiatives.”
	 

	Miles-Per-Gallon Improvements
	In addition to our investments in EVs, we continue to pursue fuel efficiency improvements in our traditional fleet vehicles. While our vehicle replacement cycles have been interrupted recently by worldwide new-car supply-chain challenges, we are working to navigate these market conditions. 
	“We aim to be at the forefront of technology with respect to new endeavors of all kinds,” said Lukacs. “We’re more than a coatings company; we’re business innovators.”
	As a transport partner, Sherwin-Williams participates in the U.S. Environmental Protection Agency (EPA) SmartWay program as a shipper/carrier. The program helps to measure, benchmark and improve logistics operations in an effort to assist in the reduction of our environmental footprint. The Company continues to be recognized by EPA, and we were named a SmartWay High Performer in 2022.
	 
	 
	 
	 
	 


	Figure
	SMART THERMOSTATS DRIVE ENERGY EFFICIENCY 
	SMART THERMOSTATS DRIVE ENERGY EFFICIENCY 
	SMART THERMOSTATS DRIVE ENERGY EFFICIENCY 
	 
	IMPROVEMENTS AT OUR STORES 

	Efforts to reduce our energy footprint include our continued investment 
	Efforts to reduce our energy footprint include our continued investment 
	in smart thermostats for stores across Paint Stores Group (PSG). 
	 
	Since 2019, PSG has prioritized replacing traditional thermostats with 
	more efficient and modern alternatives. Smart thermostats can be 
	centrally monitored and controlled based on a store’s operational hours 
	to maximize energy savings. The installation of these units typically 
	 
	results in a 15% reduction in energy consumption per store. We 
	 
	continue to evaluate our stores to look for additional ways to bolster 
	energy efficiency.
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	Investing in Renewable Energy
	Investing in Renewable Energy
	We are committed to identifying opportunities to utilize renewable energy to lower our reliance on fossil fuels. Our goal is to increase electricity from renewable sources to 50% of total electricity usage by 2030. Our strategies for reaching this goal include pursuing on-site renewable energy generation projects at select Company locations, Virtual Power Purchase Agreements (VPPAs) and Power Purchase Agreements (PPAs).
	 

	In recent years, we have advanced several notable on-site renewable energy projects, including at our Orlando, Florida, plant (see feature story below). This follows similar successful solar installation projects at our plants in Dresden, Germany; Minerbio, Italy; and Debica, Poland. In 2023, we are continuing to work toward procuring PPAs and VPPAs in the United States and Europe that will be instrumental in moving us closer to our energy and carbon goals. We are still assessing our renewable energy option

	FEATURE STORY
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	Solar Energy Program Supports Carbon-Neutral Expansion of Orlando Plant
	Solar Energy Program Supports Carbon-Neutral Expansion of Orlando Plant
	Solar Energy Program Supports Carbon-Neutral Expansion of Orlando Plant


	As part of our Environmental Footprint goal to increase our electricity from renewable sources to 50% of our total electricity usage by 2030, Sherwin-Williams utilizes solar panels to help offset additional electrical consumption needs. 
	As part of our Environmental Footprint goal to increase our electricity from renewable sources to 50% of our total electricity usage by 2030, Sherwin-Williams utilizes solar panels to help offset additional electrical consumption needs. 
	 
	 
	 

	We chose our Orlando, Florida, facility to serve as the initial U.S. location for this pilot program. Having completed a plant expansion in 2021, the Orlando facility serves as an ideal candidate for a renewable energy installation. 
	“This project holds a lot of potential,” said Chad Snodgrass, Sherwin-Williams Senior Process Engineer. “Not only does it show a commitment to continuous improvement at the site, but it utilizes one of Florida’s greatest resources – the sun – to create a positive impact on the environment.” 
	During the year, Snodgrass and his team worked on the engineering design process for the solar panel initiative. The critical engineering design for this project ensures safety is built into every part of the process. For example, the team designed the panel racking to withstand winds up to 165 miles per hour.
	 

	Since the Orlando facility expansion and the new equipment installation, the site has consumed 1.6 million gigawatt-hours in added electrical consumption. Solar panel installation began in March 2023, and once the project is complete and functioning in summer 2023, the panels alone will provide nearly 1.73 million megawatt-hours annually in consumable energy – making the expansion a potential carbon-neutral venture. 
	 
	 

	“This project is just one example of the proactive measures Sherwin-Williams takes to address important environmental matters,” Snodgrass concluded. “We are investing in our future by reducing our carbon footprint and committing to design programs that move us closer to reaching our goals.”
	 
	 


	Figure

	Page 22j畳琠潮攠數慭灬攠潦⁴桥⁰牯慣瑩癥敡獵牥猠卨敲睩渭坩汬楡浳⁴慫敳⁴漠慤摲敳猠業灯牴慮琠敮癩牯湭敮瑡氠浡瑴敲猬踠卮潤杲慳猠捯湣汵摥搮₍坥牥湶敳瑩湧渠潵爠晵瑵牥礠牥摵捩湧畲慲扯渠景潴灲楮琠慮搠捯浭楴瑩湧⁴漠摥獩杮⁰牯杲慭猠瑨慴潶攠畳汯獥爠瑯敡捨楮朠潵爠杯慬献踀楤攠湥慲汹‱⸷㌠浩汬楯渠浥条睡瑴潵牳湮畡汬礠楮潮獵浡扬攠敮敲杹₅慫楮朠瑨攠數灡湳楯渠愠灯瑥湴楡氠捡牢潮敵瑲慬⁶敮瑵牥⸠s汯獥爠瑯畲湥牧礠慮搠捡牢潮潡汳⸠坥牥瑩汬獳敳獩湧畲敮敷慢汥湥牧礠潰瑩潮
	Waste Reduction Performance
	Waste Reduction Performance
	Waste Reduction Performance

	The chart and table below present the total intensity of waste treated 
	The chart and table below present the total intensity of waste treated 
	and disposed for Sherwin-Williams. The goal for 2030 represents a 25% 
	reduction in waste disposal intensity – all waste streams – compared with 
	the baseline year of 2019. We expect this reduction will be achieved by 
	focusing our operations to reduce waste generation through continuous 
	improvement projects, maximizing reuse of manufacturing byproducts – 
	such as wash water – and increasing recycling. In 2022, the total intensity 
	of waste treated and disposed was higher compared to the prior year 
	primarily due to manufacturing facility closures and changes in production 
	processes, reduced availability of recycling outlets for our waste, 
	increases in the number of store locations and higher production volumes 
	to meet customer demand. 


	 2019 2020 2021 2022 20305.934.45 (BASELINE)GOAL5.49 Waste Disposal Intensitymetric tons of waste per 100 metric tons of production, all global locations5.335.60
	Along with the environmental data published in this section, additional 
	Along with the environmental data published in this section, additional 
	Along with the environmental data published in this section, additional 
	Sherwin-Williams environmental performance data can be found in 
	the GRI Index starting on 
	page 56
	page 56

	 of this report, SASB Index starting 
	on 
	page 64
	page 64

	, in our Investor ESG Summary Report starting on 
	page 76
	page 76

	, 
	and on our website at 
	sustainability.sherwin-williams.com
	sustainability.sherwin-williams.com

	.


	1 “Recycled” includes recycling and reuse of materials 
	1 “Recycled” includes recycling and reuse of materials 
	2 “Treated and Disposed” includes incineration and energy recovery
	3 “Hazardous Waste” is defined by the country of generation
	* Waste data includes all locations globally
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	Treated and Disposed
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	Total Waste Performance
	Total Waste Performance
	Total Waste Performance

	(metric tons per 100 
	(metric tons per 100 
	 
	metric tons of production)



	TOTAL WASTE 
	TOTAL WASTE 
	TOTAL WASTE 
	TOTAL WASTE 



	2020
	2020
	2020
	2020


	354.2
	354.2
	354.2


	150.2
	150.2
	150.2


	42.4%
	42.4%
	42.4%


	204.0
	204.0
	204.0


	5.3
	5.3
	5.3



	2021
	2021
	2021
	2021


	340.0
	340.0
	340.0


	132.4
	132.4
	132.4


	38.9%
	38.9%
	38.9%


	207.7
	207.7
	207.7


	5.5
	5.5
	5.5



	2022
	2022
	2022
	2022


	360.3
	360.3
	360.3


	139.1
	139.1
	139.1


	38.6%
	38.6%
	38.6%


	221.2
	221.2
	221.2


	5.6
	5.6
	5.6



	NONHAZARDOUS WASTE
	NONHAZARDOUS WASTE
	NONHAZARDOUS WASTE
	NONHAZARDOUS WASTE



	2020
	2020
	2020
	2020


	288.8
	288.8
	288.8


	122.5
	122.5
	122.5


	42.4%
	42.4%
	42.4%


	166.3
	166.3
	166.3



	2021
	2021
	2021
	2021


	270.0
	270.0
	270.0


	104.6
	104.6
	104.6


	38.7%
	38.7%
	38.7%


	165.4
	165.4
	165.4



	2022
	2022
	2022
	2022


	295.2
	295.2
	295.2


	114.0
	114.0
	114.0


	38.6%
	38.6%
	38.6%


	181.2
	181.2
	181.2



	HAZARDOUS WASTE
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	HAZARDOUS WASTE
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	2020
	2020
	2020
	2020


	65.4
	65.4
	65.4


	27.7
	27.7
	27.7


	42.3%
	42.3%
	42.3%


	37.7
	37.7
	37.7



	2021
	2021
	2021
	2021


	70.0
	70.0
	70.0


	27.7
	27.7
	27.7


	39.6%
	39.6%
	39.6%


	42.3
	42.3
	42.3



	2022
	2022
	2022
	2022


	65.1
	65.1
	65.1


	25.2
	25.2
	25.2


	38.7%
	38.7%
	38.7%


	39.9
	39.9
	39.9







	Waste and Recycling Summary
	Waste and Recycling Summary
	Waste and Recycling Summary

	Total nonhazardous and hazardous waste generated, recycled, and treated and disposed
	Total nonhazardous and hazardous waste generated, recycled, and treated and disposed


	Waste Reduction
	Waste Reduction
	Waste Reduction

	Our approach to responsible resource use is predicated on reducing the amount of waste we generate and finding useful outlets for materials that can be reused or recycled. 
	All Sherwin-Williams manufacturing facilities have specific waste reduction targets and protocols for achieving these targets. Our waste reduction initiatives are focused on effectively managing raw materials, observing quality control best practices, reducing the number of distressed batches of our product and managing finished product inventory. 
	Our Global Supply Chain division utilizes a value stream mapping methodology to assign energy consumption and waste generation values to each stage of the manufacturing and distribution processes. This internal lean continuous improvement tool is used to measure, benchmark and improve logistics operations. The methodology helps to identify areas for improvement and prioritize projects with the greatest potential for reducing waste disposal intensity.
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	In addition to reducing the amount of waste generated, Sherwin-Williams has long emphasized recycling and reuse in our operations. This includes the reprocessing of products and materials used in our production so they can be reused rather than disposed. In addition to recycling and reusing production materials, we have recycling programs in place at our facilities that allow us to divert materials such as cardboard, paper, plastic and metal from the waste stream. Sherwin-Williams provides all stores in the
	In addition to reducing the amount of waste generated, Sherwin-Williams has long emphasized recycling and reuse in our operations. This includes the reprocessing of products and materials used in our production so they can be reused rather than disposed. In addition to recycling and reusing production materials, we have recycling programs in place at our facilities that allow us to divert materials such as cardboard, paper, plastic and metal from the waste stream. Sherwin-Williams provides all stores in the
	 
	 

	We track recycling rates at all our large manufacturing, distribution, administration and laboratory facilities globally through our internal environmental database. Waste that is unable to be recycled or reused is managed in accordance with applicable regulations and Company guidelines. In 2022, the Company recycled approximately 38.7% of total waste generated.
	 

	Additional notable waste reduction projects in 2022 included:
	• In several of our European facilities, we have adopted a new approach to cleaning and disinfecting waste container surfaces at the end of their useful life, which has enhanced our ability to recycle these containers. Previously, the containers could not be recycled due to the presence of residual chemicals that required them to be classified as hazardous material and incinerated. With the new cleaning method, the containers can be shredded, and the resulting scrap sold to recyclers. 
	• More than 50 PSG stores began utilizing waste monitoring devices as part of a pilot program. The monitors include sonar-like devices that help detect waste levels. This reduces transportation emissions from waste pickups because the containers are serviced only when needed rather than a predetermined service schedule.  

	DRIVING EMPLOYEE ENGAGEMENT 
	DRIVING EMPLOYEE ENGAGEMENT 
	DRIVING EMPLOYEE ENGAGEMENT 
	 
	THROUGH THE SUSTAINABILITY SQUAD 

	When considering Company-wide EHS initiatives, employee 
	When considering Company-wide EHS initiatives, employee 
	engagement is at the forefront of the conversation. One 
	 
	example of this is the Sustainability Squad, a team to 
	conceptualize and share ideas that drive energy and waste 
	reduction at several manufacturing and distribution sites. 
	Jennifer Olsson, Sherwin-Williams Global Supply Chain 
	Engineering Director, shared that “the team is composed of 
	individuals across the different regions of our business, and 
	includes individuals from the site, region and division that are 
	passionate about sustainability.”

	“We meet monthly to find ways to drive sustainability at our sites 
	“We meet monthly to find ways to drive sustainability at our sites 
	through employee engagement and program development,” 
	she continued. “The Sustainability Squad is a great resource 
	for the Company. It provides an outlet for employees who are 
	passionate about sustainability to share ideas on energy and 
	waste reduction and help build excitement around sustainability.” 

	Employee engagement projects – like the Sustainability 
	Employee engagement projects – like the Sustainability 
	 
	Squad – are an opportunity to connect to and educate the 
	communities in which we live and work to foster collaboration, 
	trust and innovation. “This is embedded in who we are and 
	 
	what we do,” said Jessica Slomka, Sherwin-Williams Global 
	Director of Sustainability. “Additionally, we are exploring 
	the expansion of employee engagement by implementing 
	sustainability ambassadors and employee resource groups 
	 
	in 2023 and beyond,” Slomka concluded. 
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	With Canned Water, We CAN Make a Difference
	With Canned Water, We CAN Make a Difference
	With Canned Water, We CAN Make a Difference


	We are replacing single-use plastic water bottles with canned beverage alternatives at select locations within our headquarters building. Individual teams are also starting to replace bottled water with canned water. 
	We are replacing single-use plastic water bottles with canned beverage alternatives at select locations within our headquarters building. Individual teams are also starting to replace bottled water with canned water. 
	The potential benefits of this change are numerous. Aluminum cans are recycled at a greater rate than single-use plastic bottles, which enhances the circularity of aluminum cans, improves energy savings and supports the recycling system. Additionally, aluminum is infinitely recyclable, which means that unlike most plastics, aluminum will not degrade even after repeated recycling. 
	Though switching to canned water sounds simple in concept, we knew we needed collective buy-in to facilitate a successful rollout. Ahead of the initiative’s launch, leaders from our Performance Coatings Group (PCG) Packaging Coatings division collaborated with team members responsible for purchasing decisions at the headquarters facility, as well as with the sustainability, environmental affairs and facilities teams. These individuals formed a working group to support the smooth transition to canned water.
	Building awareness was the key to success. “Sustainability has been at the core of the Packaging division’s processes for years. It’s exciting to expand this core competency into other areas of Sherwin-Williams,” said Kellie Wareham, Sherwin-Williams Global Beverage Marketing Manager. “The infinitely recyclable aluminum can helps us reach our Company-wide sustainability goals and contributes to a circular economy. This initiative aligns with who we are at Sherwin-Williams.”
	“I’m really proud of our team, and frankly, I’m proud of our Company,” added Joseph Campagna, Sherwin-Williams Vice President of Marketing, Global Packaging. “I feel like Sherwin-Williams is playing a central role in the broader story that’s about growth and sustainability and the value that brings to the economy and the world. And the canned water initiative demonstrates that we’re supporting the industry, not only as suppliers, but also as consumers who are making the right choices.”
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	Taboão da Serra Plant Hosts Annual Education Week Dedicated to EHS 
	Taboão da Serra Plant Hosts Annual Education Week Dedicated to EHS 
	Taboão da Serra Plant Hosts Annual Education Week Dedicated to EHS 


	Each year, our Taboão da Serra plant in Brazil hosts Semana Interna de Prevenção de Acidentes no Trabalho e Meio Ambiente (SIPATMA), which translates to “Internal Week for the Prevention of Accidents at Work and the Environment.” This weeklong educational event encourages employees to gather daily for lectures and activities geared toward continuously improving environmental and safety performance at the site.  
	Each year, our Taboão da Serra plant in Brazil hosts Semana Interna de Prevenção de Acidentes no Trabalho e Meio Ambiente (SIPATMA), which translates to “Internal Week for the Prevention of Accidents at Work and the Environment.” This weeklong educational event encourages employees to gather daily for lectures and activities geared toward continuously improving environmental and safety performance at the site.  
	To comply with Brazilian Regulatory Standards, companies must create a Comissão Interna de Prevenção de Acidentes (CIPA), which translates to “Internal Commission for Accident Prevention.” The CIPA at our Taboão da Serra plant aids in the prevention of work-related accidents and contributes to the preservation of workers’ safety and well-being. The committee is led by Mario Estrela, Sherwin-Williams Research and Development Group Leader. Estrela, and the other employees on the committee are integral in plan
	 

	Once the committee has chosen a date, the team works on developing an overarching theme that is topical for the year. The 2022 SIPATMA focused specifically on sustainability. During the event, the plant held three EHS-inspired lectures, an electronics recycling drive, a raffle with prizes and a variety of interactive learning opportunities.
	 

	“Everyone at the site looks forward to this event, as it is a favored tradition,” said Marco Costa, Sherwin-Williams EHS Director. “We discussed many topics, including food waste and our Lean workplace organization system. The goal is to change employees’ habits in the workplace, which hopefully translates to their home lives as well.”
	In total, the most recent event hosted approximately 400 attendees, both in person and virtually. According to Adilson Trautmann, Sherwin-Williams Site Manager at the Taboão da Serra plant, employees felt that 2022 was the most successful SIPATMA to date. “The feedback was incredible. Everyone really felt like they were part of the event, and many said that it was the best SIPATMA of all time.”

	Figure
	Singapore Team Wins Corporate Sustainability Award 
	Singapore Team Wins Corporate Sustainability Award 
	Singapore Team Wins Corporate Sustainability Award 


	Two years ago, Sherwin-Williams kicked off our Next Generation of Sustainability initiative to align with our 2030 Environmental Footprint goals. As part of the initiative, the Sustainability Award was created to recognize teams taking the lead in engaging their employees to drive improvements in waste and energy reduction.
	Two years ago, Sherwin-Williams kicked off our Next Generation of Sustainability initiative to align with our 2030 Environmental Footprint goals. As part of the initiative, the Sustainability Award was created to recognize teams taking the lead in engaging their employees to drive improvements in waste and energy reduction.
	“The award honors a site that stands out for projects that tie back to our corporate sustainability goals,” said Jennifer Olsson, Sherwin-Williams Global Supply Chain Engineering Director. “We’re showcasing sustainable improvements and celebrating the progress we’re making as a Company.”
	We had an impressive number of submissions in 2022, with dozens of sites sharing their sustainability stories. The sites pursued a variety of innovative and forward-thinking projects such as LED lighting installations, waste-reduction actions and air leak detection and correction. 
	 

	This year’s winner, the Singapore team, engaged employees in several departments to participate in multiple sustainability projects. One such project focused on saving energy by optimizing cooling water consumption. Composed of engineering, operations and EHS employees, the team saved more than 500,000 kilowatt-hours per year by rebalancing the cooling water demand on the site’s condenser unit. 
	 

	“The simplicity and creativity of their energy reduction project could potentially be done at other sites with a cooling tower,” said Olsson. Other notable projects from the site included tank wash recycling and used pallet recycling, as well as health and wellness initiatives.  
	“Singapore is building sustainability into their culture and getting people excited about it,” said Olsson. “They’re not just doing what’s required of them. There’s a real passion at this site and they put in a lot of team effort.”
	United behind the cause, the Singapore team’s submission included the motto: “Making Mother Earth sustainable – it starts from me.” Their efforts are a true testament to their dedication to this philosophy.
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	Enhancing our Product Blueprint is one of the most compelling 
	Enhancing our Product Blueprint is one of the most compelling 
	Enhancing our Product Blueprint is one of the most compelling 
	 
	ways that Sherwin-Williams is 
	Building on the Good
	 for our 
	stakeholders. Our Sustainability by Design program is a signature 
	effort to intentionally consider sustainability attributes and life 
	 
	cycle thinking in our product innovation and development processes. 
	This program enables us to evolve our products and processes to 
	deliver and grow our “sustainably advantaged products” offering.
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	Sustainability by Design
	Sustainability by Design

	‘Sustainably Advantaged Products’ 
	‘Sustainably Advantaged Products’ 

	Life Cycle Assessment 
	Life Cycle Assessment 
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	We remain focused on enriching our 
	We remain focused on enriching our 
	We remain focused on enriching our 
	Product Blueprint. Our Sustainability 
	by Design program builds on our 
	longstanding commitment to product 
	stewardship as well as operations and 
	compliance excellence. We provide 
	world-class products that can be 
	manufactured and used in a safe manner. 


	Figure
	Paint and coatings provide protection, durability and longevity to the surfaces to which they are applied. We are further expanding our portfolio of “sustainably advantaged products” to benefit our business, our customers and other stakeholders. We are proud of all that our product solutions offer as we continue Building on the Good.
	Paint and coatings provide protection, durability and longevity to the surfaces to which they are applied. We are further expanding our portfolio of “sustainably advantaged products” to benefit our business, our customers and other stakeholders. We are proud of all that our product solutions offer as we continue Building on the Good.

	Our Product Blueprint Philosophy and 2022 Highlights
	Our Product Blueprint Philosophy and 2022 Highlights

	With our Sustainability by Design program fully integrated into our product innovation and development processes, 2022 was focused on program refinements and expanding stakeholder engagement to deliver better sustainability outcomes. Our 2022 highlights included the following:
	With our Sustainability by Design program fully integrated into our product innovation and development processes, 2022 was focused on program refinements and expanding stakeholder engagement to deliver better sustainability outcomes. Our 2022 highlights included the following:

	Established the 
	Established the 
	Established the 
	Sustainability by Design 
	Stage-Gate Process as 
	a standard part of the 
	product innovation and 
	development processes


	Enhanced the supplier 
	Enhanced the supplier 
	Enhanced the supplier 
	engagement component 
	of our Product 
	 
	Blueprint strategy


	Refined our definition of “sustainably 
	Refined our definition of “sustainably 
	Refined our definition of “sustainably 
	advantaged products” to be 
	clearer and more verifiable – with 
	the Sherwin-Williams definition as 
	“products that achieve a level of 
	third-party green chemistry, 
	 
	ecolabel or similar recognition”


	Enhanced our culture of internal 
	Enhanced our culture of internal 
	Enhanced our culture of internal 
	engagement to further embed 
	sustainability into the business 
	and into our products
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	Sustainability by Design
	Sustainability by Design
	Sustainability by Design

	Essential to our product innovation and development processes, product conception and optimization are the foundation of our Sustainability by Design program. The program embeds life cycle thinking, which considers impacts throughout our value chain, into the earliest stages of our product innovation and development processes. As we develop and enhance products, sustainability remains top of mind.
	From initial concept through commercialization, we identify ways to make our products more sustainable and better-performing by evaluating health and safety considerations, chemical formulations, resource conservation, circularity and product performance, among other areas. Aligning the Sustainability by Design program with our Stage-Gate process clarifies and streamlines our approach for business implementation. This process also provides flexibility to evolve with the needs of each of our businesses.
	We also apply the Sustainability by Design mindset to evaluate existing product portfolios. In 2022, we reviewed more than 150 product development projects for opportunities to address sustainability criteria. This effort may enable some existing products to obtain their first third-party sustainability certification or expand their number of third-party certifications. We expect the continued application of the Sustainability by Design process to accelerate the expansion of our portfolio of “sustainably ad
	We continue to train our product designers, formulators and applicators on the Sustainability by Design Stage-Gate process, sustainability attributes and certification program requirements. In addition to targeted training, we have developed a digital tool that enables our teams to better identify and create more sustainable solutions. The tool facilitates goal setting, the categorization of products with specific sustainability attributes and enhances employee understanding of our Sustainability by Design 

	Sustainability by Design Stage-Gate Process
	Sustainability by Design Stage-Gate Process
	Sustainability by Design Stage-Gate Process
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	STAGE 
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	Opportunity
	Opportunity
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	STAGE 
	STAGE 
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	Feasibility
	Feasibility
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	Development
	Development


	STAGE 
	STAGE 
	STAGE 
	4

	Commercialization
	Commercialization
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	Audit
	Audit


	Examples of Sherwin-Williams Sustainability Attributes
	Examples of Sherwin-Williams Sustainability Attributes
	Examples of Sherwin-Williams Sustainability Attributes

	Sherwin-Williams focuses on the following sustainability attributes in product innovation and development:
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	Air Quality
	Air Quality
	Air Quality
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	Formula Stewardship
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	Resource Conservation
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	Resource Conservation


	Circularity
	Circularity
	Circularity


	Performance
	Performance
	Performance



	• 
	• 
	• 
	• 
	• 
	• 

	Reduction of VOCs
	Reduction of VOCs


	• 
	• 
	• 

	Air purifying technology
	Air purifying technology




	• 
	• 
	• 
	• 
	• 

	Hazard / risk
	Hazard / risk


	• 
	• 
	• 

	Alternative substances
	Alternative substances


	• 
	• 
	• 

	Bio-based content
	Bio-based content


	• 
	• 
	• 

	Ecolabel certification
	Ecolabel certification


	• 
	• 
	• 

	Life cycle assessment /
	Life cycle assessment /
	environmental product  
	declaration 




	• 
	• 
	• 
	• 
	• 

	Resource reduction
	Resource reduction


	• 
	• 
	• 

	Waste reduction
	Waste reduction


	• 
	• 
	• 

	Environmental footprint
	Environmental footprint




	• 
	• 
	• 
	• 
	• 

	Recycled content / 
	Recycled content / 
	recyclability


	• 
	• 
	• 

	Sustainable packaging
	Sustainable packaging




	• 
	• 
	• 
	• 
	• 

	Improved durability
	Improved durability


	• 
	• 
	• 

	Application efficiency / 
	Application efficiency / 
	reduced labor
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	Product Leadership: Our ‘Sustainably 
	Product Leadership: Our ‘Sustainably 
	Product Leadership: Our ‘Sustainably 
	 
	Advantaged Products’ Portfolio

	Sherwin-Williams has a long and distinguished history of producing products with sustainability attributes. By aligning with industry-leading guidelines and third-party certifications, we are committed to continuing to expand this portfolio under the category of “sustainably advantaged products.”
	 
	 
	 
	 

	Many of our architectural products fit the criteria for “sustainably advantaged products” because they meet or exceed sustainability-related conditions set by leading third-party organizations, programs, standards and codessuch as:
	 
	 
	 
	 

	• American Society of Heating, Refrigerating and Air-Conditioning Engineers (ASHRAE)
	 

	• Collaborative for High Performance Schools (CHPS)
	®

	• Cradle to Cradle Products Innovation Institute
	• EU Ecolabel
	• Forest Stewardship Council (FSC)
	®
	®

	• Green Globes
	®

	• GREENGUARD Environmental Institute (GEI) and UL GREENGUARD
	 

	• International Green Construction Code
	®

	• Leadership in Energy and Environmental Design (LEED)
	TM
	®

	• Nordic Swan Ecolabel
	• The Master Painters Institute
	®

	• USDA BioPreferred Program
	®

	• WELL Building Standard
	®

	For more information on our certifications and regulatory obligations for our architectural products, see the specification resources on our website at .
	sherwin-williams.com/architects-
	sherwin-williams.com/architects-
	specifiers-designers/specifications



	SHERWIN-WILLIAMS LAUNCHES WEBSITE DEDICATED 
	SHERWIN-WILLIAMS LAUNCHES WEBSITE DEDICATED 
	SHERWIN-WILLIAMS LAUNCHES WEBSITE DEDICATED 
	 
	TO PRODUCTS WITH SUSTAINABILITY ATTRIBUTES

	Transparency for our customers is a critical component of 
	Transparency for our customers is a critical component of 
	our Sustainability by Design program. In 2022, we developed 
	and launched an external platform to help Paint Stores Group 
	(PSG) customers understand the sustainability attributes of our 
	products. The platform includes an array of regulatory and product 
	sustainability documents, including GREENGUARD certifications, 
	Environmental Product Declarations (EPDs), building material 
	analyses, and environmental and safety data sheets. 

	In addition to supporting sustainability initiatives at the Company, 
	In addition to supporting sustainability initiatives at the Company, 
	this site also reinforces efforts around transparency. “The challenge 
	is documentation, as well as proof of certification. There are a ton 
	of them,” said Katie Ragle, Sherwin-Williams Director of Strategy 
	and Marketing, PSG. “From a customer standpoint, they’d prefer 
	minimal clicks to get their information. If a firm or an owner thinks 
	to themselves, ‘I wonder if they have products with sustainability 
	attributes,’ and we have a site they can quickly visit to find 
	certifications, then that’s a great thing.” 

	By accessing this page, visitors can learn about the sustainability 
	By accessing this page, visitors can learn about the sustainability 
	certifications of products offered by the Company. “It can be a 
	challenge to our field employees and customers to have to go find 
	this proof from many different websites, pull it together and then 
	submit that in order to get our products approved for any given 
	job,” explained Alexandra Sinclair, Sherwin-Williams Director 
	of Product Innovation. “This is really a single source of truth of 
	consistent information for both our employees and customers.”

	Learn more by visiting the 
	Learn more by visiting the 
	Sustainability Product Listing page
	Sustainability Product Listing page

	 on 
	 
	our website.
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	Sherwin-Williams Bio-Sourced Wood Coatings Contribute 
	Sherwin-Williams Bio-Sourced Wood Coatings Contribute 
	Sherwin-Williams Bio-Sourced Wood Coatings Contribute 
	 
	to Customers’ Carbon Footprint Reduction
	 


	Our Performance Coatings (PCG) Industrial Wood Coatings division launched a range of partially plant-based wood coatings in the European market in June 2022 available for furniture, kitchen cabinets, and interior and exterior building products. 
	Our Performance Coatings (PCG) Industrial Wood Coatings division launched a range of partially plant-based wood coatings in the European market in June 2022 available for furniture, kitchen cabinets, and interior and exterior building products. 
	 

	Launching this product line was an opportunity for the division to expand its range of sustainable projects on a global scale, while playing a part in our journey to achieving Company sustainability goals. These waterborne coatings contain up to 40% plant-based material while providing similar performance characteristics to equivalent fossil fuel-based products.
	 
	 

	“Sherwin-Williams is moving our business toward a sustainable future by using more plant-based coatings,” said Kenth Eriksson, Sherwin-Williams Vice President and General Manager, Industrial Wood Coatings, EMEAI. “We are confident that our plant-based offerings can inspire our customers to move toward a less carbon-intensive industry, and we will support them on that journey.”
	Learn more at
	 
	plantbased-woodcoatings.com
	plantbased-woodcoatings.com

	.
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	SHERSPEC
	SHERSPEC
	SHERSPEC
	®
	 TOOL AUTOMATES LEED
	®
	 DOCUMENTATION 
	 
	AND REDUCES PAPER WASTE 

	Sherspec
	Sherspec
	®
	 is an online tool that helps employees create 
	 
	submissions for our customers once they receive coatings 
	specifications for a painting project. In 2022, we modernized this 
	platform to improve functionality and efficiency, including automating 
	LEED
	®
	 documentation.

	Through Sherspec, LEED documentation – typically an extra submittal 
	Through Sherspec, LEED documentation – typically an extra submittal 
	process – will now automatically populate with data and links to 
	documents such as the EPD, UL G
	REENGUARD
	 certification and more. 
	Instead of printing and sending out potentially hundreds of pages 
	containing various declarations, the customer can now click through to 
	find the most up-to-date version of these documents digitally without 
	wasting paper.  

	Our sales representatives and store managers can now easily access 
	Our sales representatives and store managers can now easily access 
	the information they need from their mobile devices without wasting 
	paper, ultimately making LEED documentation easier to manage 
	through all stages of the process.
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	General Industrial Coatings Division Teams Up with Toyota Forklift
	General Industrial Coatings Division Teams Up with Toyota Forklift
	General Industrial Coatings Division Teams Up with Toyota Forklift


	Our General Industrial Coatings division partnered with Toyota Industry (Kunshan) Co., Ltd. and successfully launched a coating product line for high-solidity, low-viscosity and reduced-VOC coatings. This makes Sherwin-Williams the first non-Japanese qualified coating supplier of Toyota Forklift in Asia-Pacific.
	Our General Industrial Coatings division partnered with Toyota Industry (Kunshan) Co., Ltd. and successfully launched a coating product line for high-solidity, low-viscosity and reduced-VOC coatings. This makes Sherwin-Williams the first non-Japanese qualified coating supplier of Toyota Forklift in Asia-Pacific.
	 

	“We are very honored to work with one of the top three players in the heavy equipment segment. Following our partnership in the North America market, our General Industrial Coatings team has collaborated with Toyota Forklift in Asia-Pacific, indicating that we have become one of the global partners of their company,” said Julie Zhu, General Manager of Sherwin-Williams General Industrial Coatings Asia-Pacific. “As always, we will work with our customers on innovation and bring more value for our customers th
	 

	Toyota Forklift expanded its business footprint to multiple countries, including the U.S., China, Japan and European countries, and has maintained its global leadership position in sales for many years.  Toyota Forklift is particular when it comes to selecting coatings suppliers. Last year, after learning that Toyota Forklift wanted to upgrade its painting product line, Zhu set up a special cross-functional team to address their needs.
	This team consisted of representatives from research and development (R&D), product marketing, business development and technical service to closely track test results and on-site response – and to provide multiple product and technological solutions to help the customer achieve its goal. Creating the team was a success; Sherwin-Williams won the recognition of Toyota Forklift, which placed an official production order with the Company midyear. 
	 

	The team chose Duraspar high-solid-content coatings to use on Toyota Forklift products. Our solutions can be used in the wet-on-wet operation, which, together with the reduced volatile organic compound (VOC) emissions, can effectively meet environmental requirements while reducing power consumption at the site. Moreover, its outstanding leveling and appearance performance can significantly reduce coating porosity, and the product’s excellent protective performance can also prevent external damage to its app
	®
	 
	 
	 
	 

	While developing solutions, the team also tried to minimize the resources needed by the customer for this upgrade. Duraspar can be used in the existing product line without major transformation, further reducing the customer’s costs. The product’s high solidity and low viscosity make it easy for in-process repair, which, together with the excellent corrosion resistance, weatherability and adhesion, prolong the product’s service life.
	“Responsibility is the tenet of the Sherwin-Williams project team for Toyota Forklift,” said Zhu. “We all know breakthroughs only come from constant changes, innovation and hard work. Continuous efforts, reliable products, high-quality expertise and strong collaborations will bring outstanding performance and breakthroughs and take us to the next level,” she concluded.
	 



	Page 33s⁴桥⁴敮整映瑨攠卨敲睩渭坩汬楡浳⁰牯橥捴⁴敡洠景爠呯祯瑡⁆潲歬楦琬踠獡楤⁚桵⸠赗攠慬氠歮潷牥慫瑨牯畧桳湬礠捯浥牯洠捯湳瑡湴桡湧敳Ⱐ楮湯癡瑩潮湤慲搠睯牫⸠䍯湴楮畯畳晦潲瑳Ⱐ牥汩慢汥⁰牯摵捴猬楧栭煵慬楴礠數灥牴楳攠慮搠獴牯湧潬污扯牡瑩潮猠睩汬物湧畴獴慮摩湧⁰敲景牭慮捥湤牥慫瑨牯畧桳湤⁴慫攠畳⁴漠瑨攠湥硴敶敬Ⲏ桥潮捬畤敤⸀⁷敡瑨敲慢楬楴礠慮搠慤桥獩潮Ⱐ灲潬潮朠瑨攠灲潤畣璐猠獥牶楣攠汩晥⸀捥汬敮琠灲潴散瑩癥⁰敲景牭慮捥慮汳漠灲敶敮琠數瑥牮慬慭慧攠瑯瑳灰
	Assessing Sustainability Impacts 
	Assessing Sustainability Impacts 
	Assessing Sustainability Impacts 
	Through Life Cycle Assessments

	At Sherwin-Williams, we provide solutions that protect our customers’ assets and our communities. Our paint and coatings help preserve the structures and products to which they are applied, resulting in reduced life cycle impacts and costs for our customers. We have a rigorous life cycle assessment (LCA) program, which plays an important role in measuring the potential environmental impacts of our existing products and developing additional “sustainably advantaged products.”
	Our process starts with deciding how a particular product will be evaluated and how its sustainability attributes will be studied. The LCA evaluates factors such as raw material consumption, distribution to retail centers, customer travel to purchase and apply the coating, usage considerations and packaging. Subsequently, we develop an Environmental Product Declaration (EPD), which standardizes environmental impact information to provide transparency regarding the product’s environmental footprint and eligi
	®

	Life cycle thinking enables us to consider and quantify impacts throughout our value chain – from raw material extraction to product disposal at end-use. We consider what improvements we can make on our own and what might be possible by collaborating with our suppliers, distributors and customers. Life cycle thinking helps us better understand the systems and variables that impact our products and the environments in which they are produced and used.

	PURDY TEAM ON PATH TO PLASTIC WASTE REDUCTION 
	PURDY TEAM ON PATH TO PLASTIC WASTE REDUCTION 
	PURDY TEAM ON PATH TO PLASTIC WASTE REDUCTION 
	 
	IN ROLLER COVERS 

	During the second half of 2022, the Sherwin-Williams Purdy team began an initiative 
	During the second half of 2022, the Sherwin-Williams Purdy team began an initiative 
	to reduce the amount of plastic used in its paint roller covers. “We have determined 
	that many of our customers who use the 14-inch roller covers do not need the 
	plastic end caps that are inserted into the sides,” explained Connie McKinney, 
	Sherwin-Williams Senior Product Manager, Applicators. In the spirit of continuous 
	improvement and waste reduction, and after gathering use data from customers, 
	the team plans to eliminate some of this plastic altogether. “By the end of 2023, we 
	will be eliminating nearly 670,000 end caps,” McKinney said. By discontinuing these 
	pieces, the team estimates a 13.5% reduction of plastic per roller cover – a benefit 
	for both waste reduction and production efficiency.
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	Figure
	Figure
	BUILDING ON THE GOOD
	BUILDING ON THE GOOD
	BUILDING ON THE GOOD
	 WITH SUPPLIERS 

	We regularly engage with our suppliers to maintain a supply chain 
	We regularly engage with our suppliers to maintain a supply chain 
	 
	in which continuous improvement and sustainability principles are 
	 
	at the forefront. During 2022, we enhanced our collaboration with 
	 
	our network of suppliers. As a result, we have capitalized on 
	opportunities to improve product sustainability attributes, such as 
	using renewable feedstocks and more sustainable transportation. 
	 
	For example, Sherwin-Williams is participating in a pilot program with a 
	logistics provider in China to test more sustainable road transportation, 
	including electric, hydrogen fuel cell-powered and biodiesel trucks. 



	Page 34cⰠ桹摲潧敮略氠捥汬⵰潷敲敤湤楯摩敳敬⁴牵捫献 潮Ⱐa敮敦楴 桡楮₅牯洠牡眠浡瑥物慬硴牡捴楯渠瑯⁰牯摵捴楳灯獡氠慴湤獥⸠坥潮獩摥爠睨慴浰牯癥浥湴猠睥慮慫攠潮畲睮湤⁷桡琠浩杨琠扥⁰潳獩扬攠批潬污扯牡瑩湧⁷楴栠潵爠獵灰汩敲猬楳瑲楢畴潲猠慮搠捵獴潭敲献⁌楦攠捹捬攠瑨楮歩湧敬灳⁵猠扥瑴敲⁵湤敲獴慮搠瑨攠獹獴敭猠慮搠癡物慢汥猠瑨慴浰慣琠潵爠灲潤畣瑳湤⁴桥湶楲潮浥湴猠楮⁷桩捨⁴桥礠慲攠灲潤畣敤湤⁵獥搮r敧慲摩湧⁴桥⁰牯摵捴遳湶楲潮浥湴慬潯瑰物湴湤汩杩
	Social Imprint
	Social Imprint
	 


	Our Social Imprint encompasses our commitment to advance a 
	Our Social Imprint encompasses our commitment to advance a 
	Our Social Imprint encompasses our commitment to advance a 
	culture of excellence that values people, inclusion and community. 
	This commitment is reflected in our unwavering efforts to promote 
	the safety, health and well-being of our people; foster a culture 
	 
	of inclusion, diversity and equity where individual differences 
	 
	are celebrated; and support those in the communities where 
	 
	we live and work. 


	IN THIS SECTION:
	IN THIS SECTION:
	IN THIS SECTION:

	Occupational Health and Safety 
	Occupational Health and Safety 

	Inclusion, Diversity and Equity 
	Inclusion, Diversity and Equity 

	Talent Acquisition and 
	Talent Acquisition and 
	 
	Employee Engagement 

	Community Engagement
	Community Engagement
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	At Sherwin-Williams, we have defined 
	At Sherwin-Williams, we have defined 
	At Sherwin-Williams, we have defined 
	 
	goals and aspirations that demonstrate 
	 
	our commitment to the employees who 
	 
	drive our success and the communities 
	 
	in which we operate. Striving to provide 
	 
	safe and healthy working environments 
	 
	for our employees is a core value. We 
	support employee well-being with robust 
	benefits, meaningful career opportunities 
	 
	and an inclusive culture. We are also 
	committed to engagement efforts across 
	 
	our global footprint to help communities 
	 
	thrive and grow.


	Figure
	Our Goals and Aspirations for Our People and Our Communities
	Our Goals and Aspirations for Our People and Our Communities

	Reduce 
	Reduce 
	Reduce 
	recordable 
	 
	case rate to 
	 
	0.8
	 
	by 2025


	Reduce ergonomic 
	Reduce ergonomic 
	Reduce ergonomic 
	 
	injuries by 
	implementing 
	 
	two ergonomic 
	interventions
	 
	per year in each 
	manufacturing site


	Increase women 
	Increase women 
	Increase women 
	in management 
	roles to
	 
	30% 
	by 2025, compared 
	with 
	26%
	 
	 
	in 2020


	Increase 
	Increase 
	Increase 
	underrepresented 
	racial/ethnic groups 
	 
	in U.S. management 
	roles to
	 
	30%
	 
	by 
	 
	2025, compared 
	with 
	26%
	 in 2020


	Achieve and improve 
	Achieve and improve 
	Achieve and improve 
	upon a favorable 
	score on the 
	 
	Sherwin-Williams 
	Inclusion Index, 
	 
	based on results of 
	our global employee 
	engagement survey


	Foster economic 
	Foster economic 
	Foster economic 
	inclusion for 
	underrepresented 
	suppli
	ers
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	Elevating Our People-Centric Culture
	Elevating Our People-Centric Culture
	We continue to invest in our employees – empowering them 
	We continue to invest in our employees – empowering them 
	to reach their full potential, while embracing and celebrating 
	differences. We believe this people-centric culture is a 
	driving force in our Company’s recognition as a leading 
	employer of choice. 

	Sherwin-Williams is committed to the fair, consistent and 
	Sherwin-Williams is committed to the fair, consistent and 
	equitable treatment of our employees in relation to working 
	conditions, wages, benefits, policies and procedures. 
	 
	The policies and programs we have in place are designed 
	 
	to respond to the needs of our 
	 
	employees in a manner that provides 
	 
	a safe, professional, efficient and 
	 
	rewarding workplace. 

	As part of our proud Company legacy, we 
	As part of our proud Company legacy, we 
	empower our people – as a team and as 
	individuals – to give back. We care deeply 
	about supporting and being active in the 
	communities in which we live and work.


	Occupational Health and Safety
	Occupational Health and Safety
	Occupational Health and Safety

	Our Safety Culture: S-W Cares
	The safety of our employees and customers isn’t just a priority – it’s a foundational value recognized at the highest levels of our organization and at every facility in which we operate. S-W Cares is our safety culture initiative that serves as a roadmap for achieving health and safety excellence across the Company. We continue to allocate resources, develop policies and institute governance measures in alignment with our S-W Cares program to drive progress toward delivery of our commitments. 
	 
	 
	 

	Each letter in “cares” defines an expectation for our workforce to sustain and improve our safety performance. To embody S-W Cares, our leaders and teams must: 
	 
	 


	C
	C
	C
	hampion
	 Lead by example 

	A
	A
	ct
	 Find, own, fix and report issues

	R
	R
	ecognize
	 Reward individual and team efforts

	E
	E
	mpower
	 Allow people the time to support a safe 
	 
	 and healthy work environment


	S
	S
	S
	hare
	 Share successes and best practices


	Our S-W Cares initiative is backed by formal systems and programs – like the TLC Stay Safe Out There initiative – to encourage employees to proactively “find, own, fix and report” workplace hazards before they lead to an incident. 
	Our S-W Cares initiative is backed by formal systems and programs – like the TLC Stay Safe Out There initiative – to encourage employees to proactively “find, own, fix and report” workplace hazards before they lead to an incident. 
	Each employee is empowered to routinely review their workspace to identify and report potential safety hazards and to continually coach peers on behaviors so that corrective action can be taken as needed. We believe that safety is something that employees commit to every day, which is why we have continued to prioritize messaging and actions that reinforce our culture of safety across the organization.  
	Additionally, every manufacturing site has a safety tactical plan and monthly training requirements that are specific to its operations. We monitor performance at all our facilities, and routinely review this information locally and at the highest levels of our organization to facilitate continuous improvement. We believe that access to safety data is critical to our operations, which is why we continue to invest in solutions that offer us a greater understanding of our performance and help us identify oppo
	In 2023, we are launching our new data management system to further enhance our reporting and oversight capabilities. This program will enhance our ability to find, own, fix and report health and safety issues. Within the software, there will also be dedicated learning and training modules and other easily accessible resources to help drive continued learning while promoting the safety and well-being of our employees.

	Figure
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	Portland Purdy Plant Excels Within OSHA VPP
	Portland Purdy Plant Excels Within OSHA VPP
	Portland Purdy Plant Excels Within OSHA VPP


	The United States Occupational Safety and Health Administration (OSHA) Voluntary Protection Programs (VPP) were developed in 1982 to encourage companies to work alongside the government toward the common goal of improving health and safety in the workforce. According to OSHA, “The average VPP worksite has a Days Away Restricted or Transferred (DART) case rate of 52% below the average for its industry.” This discrepancy in safety incidents between VPP and non-VPP sites can be attributed to the continuous imp
	The United States Occupational Safety and Health Administration (OSHA) Voluntary Protection Programs (VPP) were developed in 1982 to encourage companies to work alongside the government toward the common goal of improving health and safety in the workforce. According to OSHA, “The average VPP worksite has a Days Away Restricted or Transferred (DART) case rate of 52% below the average for its industry.” This discrepancy in safety incidents between VPP and non-VPP sites can be attributed to the continuous imp
	 
	 

	At the Sherwin-Williams Purdy plant in Portland, Oregon, Sherwin-Williams Environmental, Health and Safety (EHS) Manager Joe Sypal is a strong advocate for VPP. The Portland facility has been VPP-certified since 2008 and reapplies every four years to maintain this certification. Depending on the state, VPP recertifications take place every three to five years.  
	“The program is all about worksite safety and health and finding ways to improve upon that. VPP has to do with relationships and how our hourly employees and managers work together to implement new tools, initiatives and processes,” Sypal explained. The site has also achieved VPP Star status, the highest level of VPP recognition awarded to participants with programs that go above and beyond the standards set by OSHA. 
	Underscoring these achievements, Sypal was invited by OSHA to speak at the 2022 VPP Participants’ Association Safety+ Symposium. “To maintain Star status, each site must complete an Annual Self-Evaluation (ASE),” Sypal said. “OSHA asked that we share our method for tackling the ASE at the 2022 symposium due to our standout approach with the process.” The presentation centered on the team’s divide-and-conquer approach and highlighted the importance of employee-led committees and feedback when completing the 
	The team at the Portland facility continues to plan other ways to keep employees engaged, and in 2022, the site planned events surrounding OSHA’s VPP Safe + Sound Week. This annual event gives VPP participants a chance to recognize their workplace health and safety successes and encourages these sites to engage employees through meaningful activities. Safe + Sound week events at the Portland facility included a video showcasing employee photos of safety in action, a “Why I Work Safe” quiz and an on-site sha
	 

	“Our employees here have a lot of pride in what they do. I believe this aligns well with the idea behind VPP, and our team continues to keep safety an integral part of the culture here at the Portland facility,” Sypal concluded.
	 
	 
	 
	 
	 
	 


	Figure
	EMPLOYEES CELEBRATE 
	EMPLOYEES CELEBRATE 
	EMPLOYEES CELEBRATE 
	 
	SUCCESSES AT 2022 OSHA VPPPA SAFETY+ SYMPOSIUM 

	North America Global Supply Chain (GSC) sites participating in 
	North America Global Supply Chain (GSC) sites participating in 
	OSHA VPP attended the annual VPP Participants’ Association 
	(VPPPA) Safety+ Symposium in Washington, D.C. This annual 
	event encourages engagement between employees from 
	 
	VPP-certified sites across the country with an objective of 
	improving safety, growing professionally and sharing ideas. 
	Nearly 70 Sherwin-Williams employees, including EHS 
	managers, specialists, brush makers, paint batch makers 
	 
	and fillers from 22 sites, attended the symposium.

	Employees were chosen to attend based on their vital roles in 
	Employees were chosen to attend based on their vital roles in 
	supporting VPP at their respective sites, such as participating 
	on committees, supporting EHS daily initiatives and guiding 
	VPP recertification. Sherwin-Williams employees led symposium 
	workshops and presented a booth at the expo hall showcasing 
	our EHS approach. Our participation in the 2022 Safety+ 
	Symposium highlights the importance of VPP to our Company, 
	and the program continues to inspire our team members to 
	achieve excellence in health and safety daily. 


	Figure
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	2022 Safety Performance Data
	2022 Safety Performance Data
	In 2022, our Recordable Case Rate increased from the 
	In 2022, our Recordable Case Rate increased from the 
	prior year period. This increase was largely attributable to 
	distribution volumes normalizing as industry-wide supply 
	chain issues abated and our teams subsequently returned 
	to routine hours and activities. Material handling of paint 
	pails and paint cartons continues to be a common cause 
	of recordable injuries. Trips, slips, falls and contact injuries 
	are also common types of recordable injuries. The factors 
	contributing to these injuries will be an elevated focus of ours 
	in 2023 through the ongoing 
	TLC Stay Safe Out There
	 injury 
	 
	reduction initiative.


	1.29
	1.29
	1.29


	RECORDABLE CASE RATE 
	RECORDABLE CASE RATE 
	RECORDABLE CASE RATE 
	 


	52
	52
	52


	NUMBER OF MANUFACTURING AND 
	NUMBER OF MANUFACTURING AND 
	NUMBER OF MANUFACTURING AND 
	DISTRIBUTION FACILITIES ACHIEVING 
	 
	ZERO RECORDABLES IN 2022


	31
	31
	31


	NUMBER OF SITES GLOBALLY 
	NUMBER OF SITES GLOBALLY 
	NUMBER OF SITES GLOBALLY 
	WITH OSHA’S VPP STAR RATING 
	OR OHSAS 18001 CERTIFICATION


	0.24
	0.24
	0.24


	REPORTABLE FLEET ACCIDENTS 
	REPORTABLE FLEET ACCIDENTS 
	REPORTABLE FLEET ACCIDENTS 
	PER MILLION MILES


	Boosting Store Safety Performance
	Boosting Store Safety Performance
	We believe in providing actionable resources our employees can use to improve safety awareness and increase safe behaviors at our stores and facilities. In 2022, we expanded, and encouraged adoption of, our tactical Paint Stores Group (PSG) EHS handbook and companion mobile app to make it easier for our employees to remotely access important safety resources on their devices. We developed these resources to be customizable for each site in alignment with our TLC Stay Safe Out There initiative to foster grea
	We routinely assess the safety performance of our stores through our platform as part of our commitment to drive operational improvements. We categorize in-store safety performance into three levels – bronze, silver and gold – with each level associated with enhanced safety performance.
	In 2022, we worked to progress stores from the bronze level to the silver level in alignment with our EHS objectives. We are proud to report that thanks to the diligent efforts of our people, more than 90% of our stores earned the silver classification in 2022, including 100% of our Latin America facilities. In 2023 and beyond, we expect an increasing number of our stores to progress from bronze to silver and, ultimately, to gold.
	Enhancing Global Process Safety Management  
	We continued to enhance process safety management (PSM) across all 65 of our global manufacturing sites included in the program. While regulatory compliance is mandatory for all our facilities, we utilize a four-tier PSM roadmap and scorecard to provide direction and evaluate our sites’ progress toward achieving a comprehensive PSM program that goes beyond regulatory compliance. The highest level on the scorecard is reserved for facilities that demonstrate exceptional leadership, engagement, communication a
	Our commitment to driving continuous improvement remains unchanged for all manufacturing sites. We are pleased to report that in 2022, all of our global PSM sites have robust plans based on the PSM roadmap and are advancing on their PSM continuous improvement journey. This focus will help to make our operations safer and help to minimize the risk of process safety-related incidents.
	 
	 


	OCCUPATIONAL HEALTH AND SAFETY GOALS 
	OCCUPATIONAL HEALTH AND SAFETY GOALS 
	OCCUPATIONAL HEALTH AND SAFETY GOALS 

	Our occupational health and safety goals are in alignment 
	Our occupational health and safety goals are in alignment 
	 
	with our mission to achieve zero recordable injuries. These 
	 
	goals include: 

	Safety & Risk:
	Safety & Risk:
	 
	Reduce recordable case rate to 0.8 by 2025

	Occupational Health:
	Occupational Health:
	 Reduce ergonomic injuries 
	by implementing at least two interventions per year in each 
	manufacturing site
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	Prioritizing Ergonomic Interventions at Our Manufacturing Sites
	Prioritizing Ergonomic Interventions at Our Manufacturing Sites
	 

	Identifying safety issues at the source is critical for reducing injuries. We have continued to prioritize ergonomic interventions at our manufacturing sites to reduce strains and promote proper posture while performing work. In 2022, we implemented more than 275 ergonomic interventions in keeping with our goal of conducting two interventions per year, per site. 
	We have focused on identifying and sharing best practices learned through this process between sites as part of our commitment to “not having to fix the same issue twice.” Our ergonomic intervention information is available to all sites electronically via a centralized ergonomic control solutions webpage, and we encourage employees and facility managers to reach out to representatives at other locations to learn about ways to improve safety performance based on established improvements. 
	One of the ways we improved the ergonomic safety at our sites in 2022 was through our investment in powered pallet jacks, which make it easier for our employees to move bulky material in our facilities. We also continued to develop engineering solutions to address the repetitive manual handling of 5-gallon pails, which we have identified as a common source of injury within our operations. To reduce the risk of these injuries, we have assembled a continuous improvement team to document all engineering and ad

	FEATURE STORY
	FEATURE STORY
	FEATURE STORY


	Celebrating GSC’s Best of the Best with the Ergonomic Excellence Awards
	Celebrating GSC’s Best of the Best with the Ergonomic Excellence Awards
	Celebrating GSC’s Best of the Best with the Ergonomic Excellence Awards


	Maintaining a comfortable routine at home, in the workplace and elsewhere is key to upholding a safe lifestyle and maintaining good health. 
	Maintaining a comfortable routine at home, in the workplace and elsewhere is key to upholding a safe lifestyle and maintaining good health. 
	Seeking to encourage problem-solving and innovation, the Occupational Health and Safety team is recognizing innovative ideas through the Ergonomic Excellence Award given to those in Global Supply Chain (GSC) for improvements that are designed to overcome ergonomic hurdles at work.
	A global corporate award that has received more than 40 different submissions from 30+ sites in the past year alone, the Ergonomic Excellence Award is a culmination of a year’s worth of innovation and risk reduction geared toward benefiting all involved. Jonathan Lutz, Sherwin-Williams Director of Occupational Health, described, “This year, we had several submissions that were innovative and the result of a team effort, with solutions that were developed in-house instead of buying something off the shelf. T
	 

	Each of the submissions contains one common theme: innovation. Lutz emphasized that, alongside risk reduction, a common thread through each submission was the goal of taking manual tasks – those that inherently pose ergonomic risks – and decreasing the manual aspects of each task. Because of this, individual sites and Company leadership alike have a notably increased passion for EHS and innovative risk reduction strategies.
	Lutz pointed to an example submission that all types of groups, plants and locations at the Company are tasked with: stretch wrapping. When wrapping cans and other containers, “depending on how the pallet is stacked, sometimes we can maintain great neutral posture, but oftentimes it’s either too low or too high, which can increase the risk for injury,” he said. By investing in devices and tools that can be used to make this task – and many others – much safer, Lutz emphasized the genuine value that overcomi
	“Risk reduction efforts continue to be a key component of what we do as a Company to keep people safe and healthy, and we have a number of ways that we do that,” Lutz remarked. “By working to prevent ergonomic injuries, we’re helping to keep our people safe.”
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	Protecting the Safety of Our Fleet
	Protecting the Safety of Our Fleet
	Each year, Sherwin-Williams drivers traverse millions of miles to bring paint and coatings from our manufacturing and distribution centers to our stores and customers around the world. In 2022, our drivers recorded more than 88.6 million miles on the road, which equates to circling the Earth more than 3,500 times. 
	We continue to adopt sophisticated fleet technology and training solutions designed to improve our fleet safety performance. The use of onboard cameras and tools in our fleet helps give drivers better visibility and navigational capabilities while operating our vehicles. These tools also help track and record driver behavior and performance for real-time alerts and feedback. This information can then be used to facilitate coaching opportunities to improve performance. The Driver Safety Committee is encourag
	Our safety course titled T.I.M.E. (Track the traffic. Insert a buffer. Check Mirrors. Eliminate Distractions.) teaches drivers to keep space in front of their vehicle to allow time for defensive driving and emphasizes the importance of removing all distractions. As our team has grown, we have added new training courses to build out our curriculum.  
	 
	 
	 

	Other driver safety highlights from 2022 include:
	• 
	• 
	• 
	• 

	Teams installed mirror-check stations at multiple distribution service centers (DSCs) to help ensure our drivers’ mirrors are correctly adjusted before making deliveries.

	• 
	• 
	• 

	We acquired training trailers for our Fredericksburg, Pennsylvania, and Effingham, Illinois, distribution centers to provide new drivers with hands-on learning opportunities for safely inspecting and operating our equipment. We plan to include more locations in 2023. 

	• 
	• 
	• 

	We expanded the number of our SMITH System driver trainers by more than 45% nationally year over year. The SMITH System program aims to educate drivers – both in a classroom and through over-the-road training sessions – to provide space, visibility and time to allow for better defensive driving.
	 
	 
	 


	• 
	• 
	• 

	Sherwin-Williams Contract Transportation Systems (CTS) team was awarded first place as the Regional Operations winner for the 2023 Fleet Safety Awards – recognizing fleet member companies for outstanding 2022 safety performance in achieving excellence in highway safety among peers.


	While we provide continuing education for each driver, supporting new team members with personalized instruction and hands-on safety training remains especially critical to our driver safety efforts. We continue to have Driver Training & Support Specialists who onboard new delivery drivers, complete quarterly safety trainings and compliance audits, and participate in annual ride-alongs to help instruct and train our drivers.  
	In 2022, PSG introduced a new Driver Management structure to provide more one-on-one, hands-on onboarding and safety training experience. As a result of our safety management system improvements, we saw a reduction in preventable motor vehicle accidents across PSG in 2022.

	Figure
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	Engaging Hearts and Minds with EHS in Latin America
	Engaging Hearts and Minds with EHS in Latin America
	Engaging Hearts and Minds with EHS in Latin America


	Using fun, animated communications materials, our Latin America (LATAM) EHS team utilizes employee engagement to think outside the box and send a message that resonates.
	Using fun, animated communications materials, our Latin America (LATAM) EHS team utilizes employee engagement to think outside the box and send a message that resonates.
	“One of the keys for our EHS work is employee engagement,” said Humberto Garza, Sherwin-Williams Regional HR Manager, EHS, in Mexico. “It starts with our leaders connecting with our employees on a personal level.”
	A little friendly competition between sites also helps. Running from January through April 2022, the Start Strong initiative raised awareness on the importance of continued EHS oversight for preventing injuries and illnesses. As part of the initiative, the Sherwin-Williams EHS team presented safety best practices to all sites in the LATAM region to emphasize incident prevention and leadership support.
	The EHS team created a 15-round, quiz-style tournament. With questions about the TLC Stay Safe Out There initiative and corporate standard application definitions, each round became progressively more challenging. Ultimately, the Texcoco, Mexico, team triumphed. 
	 

	To reinforce the Company’s commitment to EHS, the team spearheaded a midyear EHS challenge. They evaluated sites based on four focus areas – reactive activities, sustainable operations, routine proactive measures and nonroutine proactive undertakings. After a close race, the Texcoco team once again prevailed, providing a positive example for the rest of the region. 
	These competitions have effectively spurred renewed energy for the topic of EHS in the LATAM region. 
	“EHS is about showing respect for yourself, your coworkers and the environment,” said Marco Costa, Sherwin-Williams EHS Director. “It is our job to get employees’ minds – and hearts – focused on those safe behaviors.” 

	“When you care, 
	“When you care, 
	“When you care, 
	 
	  you have heroes.” 
	 
	 
	– Marco Costa, Sherwin-Williams EHS Director
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	Celebrating Our 2022 
	Celebrating Our 2022 
	Celebrating Our 2022 
	S-W Cares
	 EHS Award Winners


	Every year, we recognize facilities that have made significant progress in health and safety through our S-W Cares EHS Awards. 
	Every year, we recognize facilities that have made significant progress in health and safety through our S-W Cares EHS Awards. 
	Award recipients are selected based on criteria including injury performance, risk assessments, action plan closure, ergonomics improvements, spill performance, employee engagement, leadership, safe processing improvements, perception and culture, and social responsibilities. In 2022, 15 sites submitted presentations for consideration, and two were recognized with the awards:
	Argentina Site Wins S-W Cares Excellence in EHS Award
	 

	The Sherwin-Williams facility in Argentina earned the 2022 S-W Cares EHS Excellence Award for demonstrating ongoing commitment to safe operations. At the time of the award, the Argentina site had gone more than three years without an injury, had zero reportable spills and completed 24 risk assessments in 2022, among other risk reduction and EHS-related initiatives. The team showed outstanding EHS leadership and employee engagement.
	 
	 

	Honorable mention went to our facility in Taboão da Sarra, Brazil.
	 

	Garland, Texas, Site Wins S-W Cares Most Improved Award
	 

	The Garland, Texas, Miller Road plant received the 2022 S-W Cares EHS Most Improved Award for their remarkable progress in the identified criteria areas, driven by notable examples of leadership and employee engagement. In 2022, the Garland teams completed significant risk reduction initiatives, including 37 risk assessments – reducing the likelihood for injuries and spills. The site achieved zero recordable injuries in 2022.
	 
	 
	 

	Honorable mention went to our facility in Santiago, Chile.

	Figure
	Figure
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	Inclusion, Diversity and Equity 
	Inclusion, Diversity and Equity 
	Inclusion, Diversity and Equity 

	Enriching Our Culture of Inclusion, Diversity and Equity
	 

	Our people are the foundation for our success. We believe that our employees deserve to feel valued and appreciated for who they are and the unique perspectives they bring to our workforce and workplace. For more than 155 years, our family-like culture has continued to build on the ingenuity, passions and talents of our team members. 
	 

	We welcome, appreciate and celebrate differences, and believe that inclusion has a positive impact on our people and business. We believe that fostering an inclusive culture is a moral and business imperative. This is reflected in our policies, including our , and reinforced through our actions, training and approach to conducting business. We intentionally lead with inclusion to highlight our commitment to embracing and leveraging the diversity of our global workforce.
	Code of Conduct
	Code of Conduct


	Throughout 2022, we challenged ourselves, as individuals and as a global enterprise, to advance our culture of inclusion, diversity and equity (ID&E) by focusing on allyship and empathy. Our commitment to ongoing progress is part of our vision to foster a culture of inclusion and belonging for our employees.
	Commitment Starts at the Top – Learning and Growing Together
	 

	All employees, including our senior leaders, share the responsibility to create a supportive, welcoming environment across our global footprint. Each year, our senior leaders attend an ID&E education and training session. Their engagement and participation help us continue to lead with inclusion and leverage the diversity of our workforce. Similarly, leadership teams across our organization have embraced this responsibility by committing to continuous learning, engaging in open dialogue and serving as visib
	In October, we hosted our annual CEO Forums on Inclusion series with our Chief Executive Officer, John Morikis, and included senior leadership from across our groups and divisions and Chief Operating Officer, Heidi Petz. These sessions gave employees the opportunity to share their stories with Company management to foster greater dialogue, understanding and empathy across the organization in pursuit of advancing a culture of ID&E.
	We also hosted over 100 additional ID&E-focused events, including leadership engagement sessions. During these sessions, leaders across the organization had the opportunity to participate in discussions focused on questions such as, “What makes you feel your best at work?” and “How can we best support our leaders?” 
	In addition to our organic ID&E efforts, knowing what our leaders need to be successful and ensuring that we can help them thrive are important aspects of our commitment to growing as an organization. At Sherwin-Williams, we learn together and grow together – to succeed together.

	CONTINUED RECOGNITION OF OUR WELCOMING CULTURE 
	CONTINUED RECOGNITION OF OUR WELCOMING CULTURE 
	CONTINUED RECOGNITION OF OUR WELCOMING CULTURE 

	Forbes
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	 Magazine 2022 Awards

	• World’s Best Employers 
	• World’s Best Employers 
	(second time)

	• Best Employers for Women 
	• Best Employers for Women 
	(fourth time)

	• Best Employers for New Graduates 
	• Best Employers for New Graduates 
	(fourth time)

	• World’s Top Female-Friendly Companies 
	• World’s Top Female-Friendly Companies 
	(first time)

	• America’s Best-In-State Employers 
	• America’s Best-In-State Employers 
	(first time)

	• America’s Best Large Employers 
	• America’s Best Large Employers 
	(first time)

	Newsweek
	Newsweek
	®
	  

	 
	 
	• America’s Most Responsible Companies 2022

	Human Rights Campaign Foundation
	Human Rights Campaign Foundation
	™
	  

	 
	 
	• Best Places to Work for LGBTQ+ Equality 2022
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	ID&E Strategy: Continuing Our Journey to Sustainable Growth
	ID&E Strategy: Continuing Our Journey to Sustainable Growth
	 

	To help us achieve our ID&E goals, we continue to follow a strategy represented by building blocks designed to shape our approach for sustainable growth across the enterprise. The Office of Inclusion, Diversity and Equity leads our global strategy, drives progress toward our goals and develops initiatives to embed ID&E throughout the Company’s culture and business, with a strong commitment from leadership. Additionally, our groups and divisions support ID&E goals through specific action plans. Through this 
	Highlights of our continued efforts in striving to achieve our goals include:
	 

	• 
	• 
	• 
	• 

	Connecting with more than 150 organizations, including Historically Black Colleges and Universities (HBCUs) and  Hispanic-Serving Institutions (HSIs), to attract underrepresented racial/ethnic into the talent pipeline, as well as a wide variety of organizations supporting women, individuals with disabilities and veterans; 

	• 
	• 
	• 

	Advancing our ID&E communication plan to celebrate employee stories, recognition days and months, and highlight our culture of inclusion;

	• 
	• 
	• 

	Introducing additional training sessions for leadership teams; and
	 


	• 
	• 
	• 

	Engaging with more than 85 minority-owned, woman-owned and Cleveland-based small businesses as part of the project dedicated to building our new headquarters and R&D center (as of May 2023). This figure will continue to grow as the project progresses.


	While we are proud of our continued progress, we recognize that we are on a journey. Our ID&E strategy reflects our long-term commitment to fostering an empowering and welcoming culture. As we continue our ID&E journey, we are focused on achieving our 2025 goals:
	• 
	• 
	• 
	• 

	Increasing women in management roles to 30% by 2025, compared with a 26% baseline in 2020;

	• 
	• 
	• 

	Increasing underrepresented racial/ethnic groups in U.S. management roles to 30% by 2025, compared with a 26% baseline in 2020; and

	• 
	• 
	• 

	Achieving and improving upon a favorable Sherwin-Williams Inclusion Index score, based on results of our global employee engagement survey.


	In 2023, we are intentionally focusing on elevating our culture of inclusion and belonging where differences are welcomed, appreciated and celebrated to positively impact our people and business. We will also continue to track our progress and strive for continued success in our workforce, workplace and community. 
	Attracting Talent: Opportunities for All 
	As part of our commitment to progress in ID&E, we maintain a number of partnerships and initiatives to attract diverse candidates into our talent pipeline. We continue to connect with a variety of colleges and universities, including HBCUs and members of the Hispanic Association of Colleges and Universities (HACUs). In 2022, the talent acquisition team and members of the Sherwin-Williams HOLA Employee Resource Group attended an HACU conference and awarded four $2,500 scholarships to students at HACU schools
	 
	 

	We also connect with organizations like Prospanica and the National Black Master of Business Administration (MBA) Association to help ensure diverse candidate slates when seeking to fill a director position or above with external talent. These partnerships and our early talent training programs play a critical role in our ability to attract diverse, innovative, passionate and qualified employees with the skills and experience needed to help us today and the desire to grow and seek future opportunities.
	®
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	To further diversify our candidate pool, one of our priorities is bringing more Spanish-speaking talent into our Company. In recent years, we’ve offered the option for candidates to complete applications and interview in English or Spanish to help improve candidates’ experiences with the application process and attract more Spanish-speaking talent.
	To further diversify our candidate pool, one of our priorities is bringing more Spanish-speaking talent into our Company. In recent years, we’ve offered the option for candidates to complete applications and interview in English or Spanish to help improve candidates’ experiences with the application process and attract more Spanish-speaking talent.
	Elevating Our Employee Resource Groups  
	Our ID&E initiatives include fostering our employees’ sense of belonging. Our Employee Resource Groups (ERGs) are voluntary, employee-led networks that provide opportunities for individuals to connect across our global footprint. These groups are focused on four pillars of business, talent, culture and community and are organized to support underrepresented groups in the workforce and workplace. Employees from various groups, divisions and functional teams come together to foster more inclusive workplaces a
	 

	Our ERGs are as diverse as our people, are open to everyone and represent various groups, including African American, Hispanic, LGBTQ+, active military and veterans, multicultural and women employees.
	 

	During 2022, the LATAM Women’s Network introduced a mentoring program centered on our ID&E strategy, designed for women in manager-level roles across the region. In its inaugural year, the ERG sponsored The Power of Choice, a cross-divisional training program for women to help them develop and leverage leadership skills. Thirty women completed the program in Spanish sessions, and 30 more women completed the program in Portuguese sessions. The group also developed a Comunicación campaign to raise awareness a
	In addition to driving engagement and mentorship through our ERGs, we host Company-wide ERG workshops to equip each group with the resources needed to realize its goals, while still preserving its autonomy and localized ownership. Many of our ERGs organize events and give back to their communities through service-based projects and programs, which are highlighted in the Community Impact section of this report. In 2023, one of our ID&E priorities is elevating and strengthening the ERGs and our connectivity b

	2022 Workforce Diversity Data
	2022 Workforce Diversity Data

	Over the last three years, 20% of appointments and 
	Over the last three years, 20% of appointments and 
	Over the last three years, 20% of appointments and 
	promotions at the Vice President level have been of people 
	from underrepresented racial/ethnic groups, and 36% have 
	been women. 
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	Partnering with Suppliers to Foster Economic Inclusion  
	Partnering with Suppliers to Foster Economic Inclusion  
	 

	Our efforts to foster a culture of inclusion extend to our suppliers. We remain committed to providing opportunities for all qualified businesses, including minority-owned, woman-owned, LGBTQ+-owned, veteran-owned and small businesses.
	 

	We continue to strengthen our partnerships with the underrepresented populations we serve through our Building Our Future (BOF) project, which includes construction of our new global headquarters in downtown Cleveland and our new Research and Development Center in nearby Brecksville, Ohio. As part of our focus on inclusion, we have committed to $225 million or meeting/exceeding 30% of construction costs focused on minority-owned, woman-owned and small businesses. As of May 2023, we have allocated $173 milli
	 
	buildingourfuture.com
	buildingourfuture.com


	We are also proud of our ongoing partnership with local organizations such as the Urban League of Greater Cleveland (ULGC) and the Northeast Ohio Hispanic Center for Economic Development (NEOHCED). In 2022, we worked with the ULGC to create a construction accelerator program that will provide minority-owned businesses access to business resources currently unavailable to them. These resources include mentorship, access to capital, education on processes and construction management tools. We also enhanced ou

	FEATURE STORY
	FEATURE STORY
	FEATURE STORY


	Employee-led ID&E Support Grows with 
	Employee-led ID&E Support Grows with 
	Employee-led ID&E Support Grows with 
	Expansion of Diverse ERGs


	To continue to build on our commitment, we expanded two ERGs in 2022: HOLA, which supports our Hispanic employees, and Sherwin Heroes, which supports the active military, veteran population and military families at Sherwin-Williams.
	To continue to build on our commitment, we expanded two ERGs in 2022: HOLA, which supports our Hispanic employees, and Sherwin Heroes, which supports the active military, veteran population and military families at Sherwin-Williams.
	 

	HOLA Progresses Talent, Celebrates Culture and Engages Communities
	 

	The Hispanic Organization for Leadership & Advancement, or HOLA, expanded in May 2022. The mission of the group is to influence the progression of Hispanic and Latino(a) talent by educating and celebrating these cultures while engaging communities.
	“Leaders from every business unit came together to help elevate this group,” said Diego Ascencio, Sherwin-Williams District Sales Manager and Chair of the National Leadership Board for HOLA. The group built momentum throughout the year. “We hosted our first summit during Hispanic Heritage Month,” continued Ascencio. “We had more than 700 participants representing every business unit of the Company. This has been our largest event to date.”
	 
	 
	 

	The HOLA board is looking forward to continued growth in 2023. “Our three main objectives are to help attract Spanish-speaking candidates, be involved with our communities and support employee development,” Ascencio said.
	Sherwin Heroes Honors and Supports Veteran Employees, Active Military and Their Families
	The mission of Sherwin Heroes is to honor, support and empower active military and their families, as well as veteran employees, by leveraging shared experiences to attract military talent, build awareness and drive engagement within our communities.
	Weslie Jackson, Sherwin-Williams Human Resources Manager and Chairman of Sherwin Heroes, was an integral part of the ERG’s launch in November 2022. “The official launch of the group was humbling to say the least,” he said. The group started with veteran meetups at division sales meetings, and eventually the conversation grew into official ERG inception with the ID&E team. “There is support in every walk of life, whether the audience is a veteran or a supporter of our veteran community.”
	As of February 2023, the group has garnered nearly 500 members. “As we continue to grow this ERG, we will continue to expand our resources, meet on a regular basis to share ideas and do more for our veterans within the Company,” Jackson concluded. “We want to make this group successful and continue to make an impact.”

	Figure
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	Sherwin-Williams PrideWorks and African American Network Events Engage and Educate Employees
	Sherwin-Williams PrideWorks and African American Network Events Engage and Educate Employees
	Sherwin-Williams PrideWorks and African American Network Events Engage and Educate Employees


	Throughout 2022, our Sherwin-Williams PrideWorks and African American Network (AAN) ERGs continued to share their missions across the organization through collaborative events, professional development opportunities and letting their colors show throughout the community. 
	Throughout 2022, our Sherwin-Williams PrideWorks and African American Network (AAN) ERGs continued to share their missions across the organization through collaborative events, professional development opportunities and letting their colors show throughout the community. 
	Summer of Pride Focuses on Employee Engagement and Company Wins
	 

	Our many PrideWorks chapters were busy in June celebrating Pride Month in myriad ways. Employees participated in multiple Pride parade events across the country and distributed nearly 3,000 Sherwin-Williams coupons at several of these parades including Chicago, Cleveland and Charlotte, North Carolina. With Pride celebrations ranging in attendance from 30,000+ in Cleveland to more than 1 million in Chicago, our PrideWorks members capitalized on an opportunity to engage employees while leaving a positive impr
	AAN ‘Leading with Your Authentic Self’ Panel Inspires and Motivates
	 

	AAN planned a variety of programs for Black History Month, including a virtual panel titled “Leading with Your Authentic Self.” The one-hour panel was designed to showcase diversity within our leadership team and featured Company Vice Presidents, who provided career guidance and inspiration on how to lead and show up as your authentic self in the workplace. 
	 
	 

	“The goal was to empower employees by having them hear from members of our leadership team who look like them,” said Yentil Rawlinson, Sherwin-Williams Vice President of Inclusion, Diversity & Equity. “This event allowed panelists to showcase vulnerability. One of the main themes was centered on how to utilize feedback in order to grow – yet not allowing it to change who you are at your core,” Rawlinson added. Participant feedback across all levels of the organization was positive, and the session continues
	 
	 
	 
	 
	 
	 
	 

	Sherwin-Williams PrideWorks and AAN Collaborate to Cultivate Inclusion in Covington
	 

	Also in June 2022, Sherwin-Williams PrideWorks and AAN members at our Covington, Georgia, plant hosted a joint event for Pride Month and Juneteenth. Trenae Leonard, Sherwin-Williams Human Resources Generalist, and her team planned an engaging event that sparked thoughtful conversation and education. The collaboration included educational games and an open-floor discussion. The team also provided informational flyers as a takeaway for attendees to continue their learning. “Just hearing the discussion on the 

	Figure
	Figure
	Figure

	Page 48,⁓桥牷楮ⵗ楬汩慭猠偲楤敗潲歳湤⁁䅎敭扥牳琠潵爠䍯癩湧瑯測⁇敯牧楡Ⱐ灬慮琠桯獴敤潩湴癥湴潲⁐物摥⁍潮瑨湤⁊畮整敥湴栮⁔牥湡攠䱥潮慲搬⁓桥牷楮ⵗ楬汩慭猠䡵浡渠剥獯畲捥猠䝥湥牡汩獴Ⱐ慮搠桥爠瑥慭⁰污湮敤渠敮条杩湧癥湴⁴桡琠獰慲步搠瑨潵杨瑦畬潮癥牳慴楯渠慮搠敤畣慴楯渮⁔桥潬污扯牡瑩潮湣汵摥搠敤畣慴楯湡氠条浥猠慮搠慮灥渭晬潯爠摩獣畳獩潮⸠周攠瑥慭汳漠灲潶楤敤湦潲浡瑩潮慬汹敲猠慳⁴慫敡睡礠景爠慴瑥湤敥猠瑯潮瑩湵攠瑨敩爠汥慲湩湧⸠赊畳琠桥慲楮朠瑨攠摩獣畳獩潮渠瑨攠
	Talent Acquisition 
	Talent Acquisition 
	Talent Acquisition 
	 
	and Employee Engagement 

	Making a Difference Through Our Talent Management Strategy
	 

	We strive to leverage our integrated talent management strategy to attract, retain, develop and engage a workforce that embraces our inclusive culture, reflects our diversity efforts and is driven to make a difference.
	Our talent management strategy connects major milestones in the employee journey, from the first candidate touchpoint through a career path at the Company, and includes the following Centers of Expertise:
	 

	• 
	• 
	• 
	• 

	Talent Acquisition

	• 
	• 
	• 

	Onboarding

	• 
	• 
	• 

	Performance Management

	• 
	• 
	• 

	Leadership & Management Development

	• 
	• 
	• 

	Succession & Career Progression

	• 
	• 
	• 

	Workforce Analytics & Engagement


	This ecosystem supports our commitment to employee engagement and retention, ID&E, a strong human resources information technology governance structure and purposeful workforce initiatives.
	Cultivating Our Talent
	We lead our talent management efforts with a focus on engaging and retaining our employees. Our highly involved and connected employees create exceptional experiences for our customers. Our people-centered culture, favorable engagement scores and the continued evolution of our Total Rewards program demonstrate the depth and breadth of our commitment to our employees.
	We believe in careers that grow with our employees and spark opportunities – and acknowledge that career growth can take many different forms and timelines. We set high expectations for, and measure and reward, the achievement of challenging goals.
	Our diverse career paths are designed to enable all employees to create a career uniquely meaningful to them. Consistent with our dedication to being champions of ID&E, we inspire our employees to “let your colors show.” We encourage employees to share their career aspirations with our talent teams so that we can provide support and guidance as their paths take shape.

	2022 Workforce Data
	2022 Workforce Data
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	Assessing Our Employee Engagement
	Assessing Our Employee Engagement
	Assessing Our Employee Engagement

	Influenced by the results of our 2021 global engagement survey, we created a Manager Pulse Survey in 2022 that was sent to a random sampling of manager-level employees. Responses came back as 79% favorable. Managers who completed the pulse survey responded to the following questions by choosing “favorable,” “neutral” or “unfavorable”:
	1. 
	1. 
	1. 
	1. 

	I am motivated to go beyond what is normally expected to help Sherwin-Williams be successful.

	2. 
	2. 
	2. 

	I would recommend Sherwin-Williams as a place to work.

	3. 
	3. 
	3. 

	I feel a strong sense of commitment to Sherwin-Williams.

	4. 
	4. 
	4. 

	I would choose to stay with Sherwin-Williams even if offered the same pay and benefits elsewhere.

	5. 
	5. 
	5. 

	Considering everything, how would you rate your overall satisfaction with Sherwin-Williams at the present time?


	Our goal is to continue to listen to the perspectives of our employees and quantify our progress toward creating an inclusive culture that empowers everyone to learn, grow and achieve their career aspirations. We will administer the global engagement survey again in 2023. 
	Growing Our Company: 
	Growing Our Company: 
	 
	Our Talent Acquisition Strategy 

	Being an employer of choice is something we pride ourselves on, and we believe the opportunity to develop a meaningful career is central to our employee value proposition, which is why we invest in the success and growth of our employees from the first day they join our Company. 
	Our global talent acquisition team maintains an intentional approach to recruitment and supports our Company’s growth strategy by identifying candidates with the experience and unique skills to contribute to our proud legacy. The team continually reviews and benchmarks the job marketplace outside of Sherwin-Williams to support our efforts in remaining innovative and competitive in our methods for attracting applicants. Additionally, we value a service mindset and approach candidates as customers during the 
	 
	 
	 
	 
	 

	Our commitment to ID&E is a key aspect of our talent acquisition strategy. We intentionally recruit talent in diverse positions and ranks to better serve the communities in which we operate. For more information, see the .
	 
	Inclusion, Diversity and Equity section 
	Inclusion, Diversity and Equity section 
	 
	of this report


	Rewarding Our Employees 
	Rewarding Our Employees 

	To demonstrate our commitment to caring about our employees’ well-being, we offer a Total Rewards program that is designed to deliver competitive compensation and comprehensive benefits. Our Total Rewards offerings are tailored to the needs of our diverse global workforce, and include medical insurance, retirement and savings plans, paid time off, an Employee Assistance Program (EAP), an employee recognition program, and other valuable programs to support employees’ growth – both personally and professional
	We regularly evaluate our Total Rewards benefits to consider enhancements designed to support our global workforce in meaningful ways. In 2022 and early 2023, we updated our Total Rewards packages in the following ways:
	• 
	• 
	• 
	• 

	We expanded our EAP for global availability. The EAP provides mental health and well-being, family, career, lifestyle, legal and financial tools, resources and services.

	• 
	• 
	• 

	We added a fitness reimbursement benefit for U.S. employees to be used to offset expenses for fitness center memberships, group exercise classes, virtual fitness subscriptions and apps, and personal training classes.  

	• 
	• 
	• 

	We introduced a musculoskeletal support benefit to help U.S.-based employees prevent, manage and recover from joint pain, injuries or surgeries.
	 


	• 
	• 
	• 

	We made a Cancer Concierge Care Program available to U.S. employees to match patients with specialty hospitals and fully cover travel expenses and accommodations.


	As part of our commitment to fair compensation for our employees, we began including wage rates in our U.S. job postings in late 2022. We recognize that wage rate visibility is important to job candidates and internal employees seeking transfer and growth opportunities, and our actions to amplify transparency reflect this.

	INVESTING IN OUR FUTURE WORKFORCE 
	INVESTING IN OUR FUTURE WORKFORCE 
	INVESTING IN OUR FUTURE WORKFORCE 

	Sherwin-Williams prioritizes its investment in early talent 
	Sherwin-Williams prioritizes its investment in early talent 
	 
	recruitment, and we leverage technology in order to connect with 
	college students before they graduate. Our strategy includes: 

	• On-campus presence, both digital and in-person
	• On-campus presence, both digital and in-person

	• Attendance at career fairs and networking events
	• Attendance at career fairs and networking events

	• Email newsletters about Sherwin-Williams and 
	• Email newsletters about Sherwin-Williams and 
	 
	open job opportunities

	• Relevant job postings on schools’ digital career platforms
	• Relevant job postings on schools’ digital career platforms

	• Retail position recruitment, even for first- and 
	• Retail position recruitment, even for first- and 
	 
	second-year students
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	Community Engagement 
	Community Engagement 
	Community Engagement 

	Helping Our Communities Thrive and Grow
	Making a difference in and for our communities is part of the proud Sherwin-Williams legacy. Our community engagement efforts include an intentional focus on supporting causes and charitable organizations important to our employees, communities, customers and stakeholders around the world. We strive to maximize our community engagement impact by committing to causes where we believe we can make the biggest difference for our neighbors. 
	Led by The Sherwin-Williams Foundation, and supported by our employees, our charitable giving is accomplished through strategic affiliations with key community partners. We prioritize support for efforts that help create sustainable impact in the following focus areas:
	• 
	• 
	• 
	• 

	Access to safe and healthy housing;

	• 
	• 
	• 

	Advancing a skilled workforce that sustains inclusive, vibrant communities; and
	 


	• 
	• 
	• 

	Beautifying and preserving assets around the world.


	In addition to the causes we support through our corporate giving, we strive to aid the priority areas most important to our employees. The Foundation is proud to continue to make significant investments in matching gifts to qualifying nonprofit organizations. It amplifies employee giving as well as provides tools to enable employees to more easily connect with and support those causes most important to them. Sherwin-Williams supports employee giving by covering the administrative fees associated with donat
	Each year, the Foundation supports hundreds of organizations that are important to our employees. Throughout the year, more than 1,860 Sherwin-Williams employees donated to more than 1,400 nonprofit organizations.
	Our employees also demonstrate their commitment to communities by volunteering their time, talents and energy. As of the end of 2022, 107 Sherwin-Williams employees served on a total of 129 nonprofit boards.
	 
	 



	Page 51o敭潮獴牡瑥⁴桥楲潭浩瑭敮琠瑯潭浵湩瑩敳礠癯汵湴敥物湧⁴桥楲⁴業攬⁴慬敮瑳湤湥牧礮⁁猠潦⁴桥湤映㈰㈲Ⱐ㜠卨敲睩渭坩汬楡浳浰汯祥敳敲癥搠潮⁴潴慬映ㄲ㤠湯湰牯晩琠扯慲摳⸀楯湳⸀朠杩晴猠瑯ⁱ畡汩晹楮朠湯湰牯晩琠潲条湩穡瑩潮献⁉琠慭灬楦楥猠敭灬潹敥楶楮朠慳⁷敬氠慳⁰牯癩摥猠瑯潬猠瑯湡扬攠敭灬潹敥猠瑯潲攠敡獩汹潮湥捴⁷楴栠慮搠獵灰潲琠瑨潳攠捡畳敳潳琠業灯牴慮琠瑯⁴桥洮⁓桥牷楮ⵗ楬汩慭猠獵灰潲瑳浰汯祥攠杩癩湧礠捯癥物湧⁴桥摭楮楳瑲慴楶攠晥敳獳潣楡瑥搠睩瑨潮慴
	SHERWIN-WILLIAMS EMPLOYEE NAMED 2022 LEUKEMIA & LYMPHOMA 
	SHERWIN-WILLIAMS EMPLOYEE NAMED 2022 LEUKEMIA & LYMPHOMA 
	SHERWIN-WILLIAMS EMPLOYEE NAMED 2022 LEUKEMIA & LYMPHOMA 
	 
	SOCIETY WOMAN OF THE YEAR 

	While fighting non-Hodgkin’s lymphoma, former Sherwin-Williams Director of Marketing 
	While fighting non-Hodgkin’s lymphoma, former Sherwin-Williams Director of Marketing 
	Justin Brazie engaged many Sherwin-Williams team members in the battle against 
	blood cancers on his path to being named 2020 Man of the Year by the Cleveland/Akron 
	Chapter of the Leukemia & Lymphoma Society (LLS). In doing so, Brazie solidified his 
	legacy in recruiting others to take a stand and work toward a world without cancer. 

	One of those team members was Tracey Gairing, Sherwin-Williams Vice President of 
	One of those team members was Tracey Gairing, Sherwin-Williams Vice President of 
	Procurement. Before his death in 2021, Brazie nominated Gairing to represent Sherwin-Williams 
	 
	in LLS’ 2022 Man and Woman of the Year campaign, which Gairing proudly accepted.

	In addition to Gairing’s leadership, the campaign was co-chaired by Brazie and his twin brother, 
	In addition to Gairing’s leadership, the campaign was co-chaired by Brazie and his twin brother, 
	Steve, who is also a Sherwin-Williams employee. Through the 10-week fundraising campaign 
	under the banner “Team JB Strong” – named in honor of Justin – the team received support 
	from dozens of individuals who worked with him or his family members, many of whom are also 
	employees of Sherwin-Williams.  

	Gairing and “Team JB Strong” raised a record-breaking $193,000 during the campaign, and 
	Gairing and “Team JB Strong” raised a record-breaking $193,000 during the campaign, and 
	Gairing was named the Cleveland/Akron LLS 2022 Woman of the Year. 


	Figure
	SHERWIN-WILLIAMS WINS NATIONAL PHILANTHROPY DAY
	SHERWIN-WILLIAMS WINS NATIONAL PHILANTHROPY DAY
	SHERWIN-WILLIAMS WINS NATIONAL PHILANTHROPY DAY
	®
	 
	CORPORATE LEADERSHIP AWARD 

	On National Philanthropy Day
	On National Philanthropy Day
	®
	, Sherwin-Williams was awarded 
	 
	the Corporate Leadership Award at an event hosted by the Association 
	of Fundraising Professionals, Greater Cleveland Chapter. This day 
	of recognition acknowledges charitable contributions to the local 
	Cleveland community, and it is the chapter’s largest annual fundraiser.

	Youth Challenge (YC) nominated Sherwin-Williams for this award 
	Youth Challenge (YC) nominated Sherwin-Williams for this award 
	in recognition of our 36-year partnership with YC. This nonprofit 
	organization brings together young people with physical disabilities 
	and teen volunteers who inspire each other through adapted sports, 
	recreation and social growth activities. In 1986, The Sherwin-Williams 
	Women’s Club (SWWC) made its first donation to YC, and over the 
	following three decades, the partnership has continued to blossom. 
	 
	YC is now the ongoing partner for the annual SWWC 5K Run and 1-Mile 
	Walk & Roll. 2022 was a record year, with more than 1,400 registered 
	participants and net proceeds of more than $83,000 raised to support 
	the YC organization. 
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	HomeWork Painter Training Program Provides Opportunity, Enriches Lives
	HomeWork Painter Training Program Provides Opportunity, Enriches Lives
	HomeWork Painter Training Program Provides Opportunity, Enriches Lives


	The Sherwin-Williams HomeWork painter training program had a successful year in 2022. This program offers individuals, including low-income housing residents, former offenders and the homeless, the opportunity to learn the basic skills necessary for a career in professional painting. In total for the year, our instructors, most of whom are retirees of Sherwin-Williams, taught nearly 30 classes to more than 360 program participants. Of the students who received training through HomeWork last year, 65% – near
	The Sherwin-Williams HomeWork painter training program had a successful year in 2022. This program offers individuals, including low-income housing residents, former offenders and the homeless, the opportunity to learn the basic skills necessary for a career in professional painting. In total for the year, our instructors, most of whom are retirees of Sherwin-Williams, taught nearly 30 classes to more than 360 program participants. Of the students who received training through HomeWork last year, 65% – near
	 
	 
	 
	 

	“A lot of these students join by word of mouth – we find that once people complete the class, they are a driving force in recruiting students for future classes,” said Carl Scruggs, Sherwin-Williams retiree and HomeWork instructor. Scruggs helped to launch the HomeWork program in 2004. He retired from Sherwin-Williams in 2015 after spending 41 years with the Company. “This is an investment in the community,” Scruggs said. “With the impact that it’s having, I think the program is only going to continue to gr
	The course curriculum is built to give students a well-rounded experience that fosters success in the painting industry. For the one-week course, day one is focused on classroom time and Painting 101, with day two focusing on students earning a certificate under the U.S. Environmental Protection Agency (EPA) Renovation, Repair and Painting (RRP) program. Days three and four are both hands-on instruction and practice, focused on prep work and painting. On day five, the final day of the program, a graduation 
	A primary driver for the students who sign up for HomeWork is the EPA RRP training that all participants must complete. Individuals must have RRP certification to perform painting work in pre-1978 homes and other buildings.
	 

	For Chris Brown, a student who graduated from HomeWork in 2022, enrolling in the program was just as much about gaining skills as it was about getting his certification. “I took advantage of a good opportunity,” Brown said. “For me, getting RRP-certified is a big part of the program. Painting is my passion and this program allows me to go further.”
	Jeff Chester, Sherwin-Williams retiree and HomeWork instructor, is passionate about the painting industry and his teaching reflects this. “Your knowledge is really helping to speed up the progress of the rest of the class,” Chester said to Brown, whose prior experience in the painting industry made an impact on the rest of the class. “As the awareness grows, so does the need for contractors who are trained and know how to do the job right and safely. It’s amazing what Sherwin-Williams provides,” Chester con
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	Figure
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	Community Support Driven by Our People 
	Community Support Driven by Our People 
	Across our footprint, local teams are empowered to provide support, along with their time and talent, to help preserve and beautify community assets and support our neighbors. 
	Our ERGs are a driving force behind many of our community engagement efforts. In 2022, we strategically connected with our ERGs and shared best practices and resources to support our people in aligning their talents to make a positive difference in our communities. 
	The impactful work of our ERGs included the following highlights:
	• 
	• 
	• 
	• 

	Sherwin-Williams PrideWorks Cleveland Chapter and PSG Cleveland District teamed up to refresh the patio furniture at the Cleveland LGBT Community Center. The Company donated paint and supplies for the project, and PrideWorks volunteers primed and painted the chairs and tables on the agency’s terrace.

	• 
	• 
	• 

	Following the tragedy in Uvalde, Texas, in May 2022, members of our newly formed HOLA ERG established a fundraiser through the employee giving portal to support victims and survivors. Within two weeks, our employees raised more than $7,000 for the Community Foundation of Texas Hill Country, Uvalde Strong Fund.

	• 
	• 
	• 

	The Seattle District Veteran’s Committee assembled and shipped approximately 50 care packages for active service members nominated by employees in the district. 

	• 
	• 
	• 

	Members of the Raleigh District African American Network partnered with the Raleigh-Durham chapter of the Leaders of Tomorrow, a youth mentorship program organized by the National Black MBA Association, to offer guidance and coaching for members competing in the Business Case Competition Program in Atlanta. Through the course and leadership summit, graduate minority business students compete for scholarships and employment opportunities.
	®
	®



	Employee-Driven Efforts Provide Support for Our People, Customers and Refugees in Ukraine  
	 

	Many employees led efforts in the EMEAI region to support and care for our impacted employees, customers and refugees amid the ongoing conflict in Ukraine. Our employees in Poland, France, the Netherlands, the U.K. and beyond worked to help the affected families and communities. All the while, they remained focused on ensuring employee safety and meeting the needs of our customers.
	Employees took the initiative to set up food and supply collections, as well as bolster donations to charities through the creation of an in-region assistance committee. Teams focused on ensuring children’s needs were supported, providing school supplies so refugee youth could continue their education. Along with meeting basic needs, going above and beyond to provide the refugee children with sweets and toys was also a priority for our team members. 
	 
	 

	Together with the local team’s work, the Company made donations to a variety of vetted organizations providing aid to Ukraine refugees. These charities included Global Giving, The International Rescue Committee, Save the Children, Polska Akcja Humanitarna’s initiative for Ukraine, The SOS Children’s Villages Association, The Polish Red Cross, UNICEF and #PomagamUkrainie. 
	®
	®
	®
	TM
	®

	As a Company, we are proud of our employees who continue to make a difference around the globe – by truly Building on the Good for our global community.

	Figure
	COMPANY COMPUTER DONATION PROGRAM 
	COMPANY COMPUTER DONATION PROGRAM 
	COMPANY COMPUTER DONATION PROGRAM 
	 
	IMPACTFUL FOR COMMUNITY 

	In 2020, we launched a partnership with PCs for People, a 
	In 2020, we launched a partnership with PCs for People, a 
	national nonprofit whose mission is to make digital equity a 
	reality. Through the partnership, Sherwin-Williams collects 
	 
	and donates decommissioned laptops to be distributed to 
	 
	low-income families and nonprofit organizations. According 
	to PCs for People, since the beginning of the partnership, 
	Sherwin-Williams has supported 1,627 community members – 
	including 772 children.
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	Basketball Legends Join Sherwin-Williams Employees 
	Basketball Legends Join Sherwin-Williams Employees 
	Basketball Legends Join Sherwin-Williams Employees 
	 
	for Food Distribution During NBA All-Star Weekend


	Sherwin-Williams team members partnered with the National Basketball Retired Players Association (NBRPA), Cleveland Metropolitan School District (CMSD) and the Greater Cleveland Food Bank to serve local families during the 2022 NBA All-Star Weekend in Cleveland. The Legends Care Drive-Through Food Distribution event at CMSD’s East Professional Center welcomed families with children attending CMSD schools and provided them with boxes filled with shelf-stable food items and fresh produce.
	Sherwin-Williams team members partnered with the National Basketball Retired Players Association (NBRPA), Cleveland Metropolitan School District (CMSD) and the Greater Cleveland Food Bank to serve local families during the 2022 NBA All-Star Weekend in Cleveland. The Legends Care Drive-Through Food Distribution event at CMSD’s East Professional Center welcomed families with children attending CMSD schools and provided them with boxes filled with shelf-stable food items and fresh produce.
	®
	®
	 

	Our employees worked alongside NBA and WNBA Legends providing an off-the-court assist in distributing 500 food boxes to CMSD scholars and their families. “It was cold, but our hearts were warm,” said Maria L. Spangler, Sherwin-Williams Director of Community Engagement. “What a wonderful day to be reminded of how great our city and our Sherwin-Williams family truly are.”
	“It is extremely important that the NBRPA and our Legends give back to families in each NBA All-Star Game host city through our Legends Care programs,” said Scott Rochelle, NBRPA President and CEO. “We knew that we wanted to make an impact in the fight against hunger, so we assembled a powerful team of partners who are leaders in this space and are advocating for children and families every single day.”
	The Greater Cleveland Food Bank seeks to bridge the meal gap, ensuring that Cleveland area residents have the food they need every day, and they were happy to provide a truckload of food items for the Legends Care Drive-Through Food Distribution. “We are proud to be a part of this effort,” said Kristin Warzocha, President and CEO of the Greater Cleveland Food Bank. “We’re so honored to be included in this NBA Legends Care event, where families were able to receive the nutritious food needed to help them in 
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	INVESTMENT IN DOLLY PARTON’S 
	INVESTMENT IN DOLLY PARTON’S 
	INVESTMENT IN DOLLY PARTON’S 
	 
	IMAGINATION LIBRARY
	®
	 
	 
	SUPPORTS LOCAL LITERACY

	2022 was the second year of the Company’s five-year commitment 
	2022 was the second year of the Company’s five-year commitment 
	partnering with the Northeast Ohio nonprofit organization The 
	 
	Literacy Cooperative. The Literacy Cooperative supports reading 
	 
	programs, including Dolly Parton’s Imagination Library, for all ages 
	 
	in the local community.

	Dolly Parton’s Imagination Library gifts monthly books to children from 
	Dolly Parton’s Imagination Library gifts monthly books to children from 
	birth to age five through funding made possible by Dolly Parton and local 
	community partners such as The Literacy Cooperative. Globally, the 
	program has donated more than 197 million books to children since the 
	program was founded in 1995.

	Through the Imagination Library program, the Company funds 2,500 books 
	Through the Imagination Library program, the Company funds 2,500 books 
	annually for children in Ohio’s Cuyahoga County, where our headquarters 
	is located. By supporting the monthly delivery of these specially selected, 
	age-appropriate books, we hope to improve early literacy, inspire a love of 
	reading and bridge education gaps in our community.
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