PAINTER TO PAINTER

By Tom Walter
Handyman Tom
La Crosse, Wis.

Color Credibility

for

Small Shops

I sn't it satisfying when a home
or business owner comments on
how well they like the new colors
and quality of your work?

For me it is especially gratify-
ing if the color complements the
woodwork, furniture and adjacent
rooms. While I am willing to help
a customer pick colors, I find work-
ing with an interior designer gener-
ally guarantees a color scheme that
makes the project one the customer
is pleased with.

When I first talk to a customer
about a project and sense they are
unsure about the colors they are
considering, I suggest contacting
Jill Miller, a local interior designer
who I have worked with the past

someone who has an ability to
understand the vision of the cus-
tomer is a plus. It adds credibility
to my operation.

Cross referrals are an additional
benefit of working with an inte-
rior designer. We both recommend
each other’s services. It’s a win-win
situation.

Since we started referring
each other, I have gotten at least
six or more projects a year. As a
bonus, these jobs tend to be big-
ger than my average projects and
I have gained a couple of nice re-
peat customers.

The final componentin our rela-
tionship is the service and support
we receive from our Sherwin-

“I enjoy witnessing the satisfaction

a customer has when they receive
the whole package: designer, painter,
supplier. I think home owners are
busy and the more details we can
address, the happier the customer”
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— Jill Miller,

Inspired Designs by Jill

couple of years. With Jill involved,
customers are more confident
they have made the right color
choice and that the end product
will be something they can be
proud of.

Many larger painting contrac-
tors likely have someone on staff
to assist the customer with color
selection. For me, as a business
of one, being able to recommend

Williams store. Their advice with
unique situations or explaining
new products makes us confident
that we can deliver the results our

customers expect.

Have a business tip or story you'd
like to share in our Painter to Painter
column? Contact editor Mike Starling
at ppcmagazine@gmail.com.




